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The space needs and preferences survey made available to individual artists, arts/cultural 
organizations and creative businesses in Santa Fe and the surrounding region uncovered a 
substantial need for affordable creative spaces in Santa Fe, NM. All of the supporting and 
detailed information is provided in the Technical Report of Artists and Creative Individuals 
and Organizations and Businesses’ Space Needs and Preferences and is explored in the 
recommendations summary below. These documents together offer Creative Santa Fe, the 
City of Santa Fe and Santa Fe County ample information to embark on the development of 
new, affordable space for the creative community including a multi-use arts facility for 
individual artists, arts/cultural organizations and creative businesses.  
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SURVEY OF INDIVIDUAL ARTISTS  
 
DEMAND FOR AFFORDABLE LIVE/WORK AND STUDIO/WORK SPACE 
 
The Survey Report states that 543 individuals completed the Survey of Artists and Creative 
Individuals’ Space Needs and Preferences of which 254 are interested in relocating to an 
affordable artists’ live/work community in Santa Fe. In our experience, the threshold for 
market strength insists on a threefold redundancy, meaning that we recommend identifying 
at least three interested artists or respondents, for each live/work space created. This 
formula takes into account that not every individual interested today will decide to relocate at 
the time the project is complete. The formula also considers that not every interested 
respondent/household will income qualify for an affordable housing unit, (according to the 
Survey Report, 124 or 49% of the interested households currently qualify based on HUD 
2013 income limits, see Table 7 of the Technical Report) and that in some cases, there may 
be multiple respondents from a single household, when ultimately that household may 
choose to remain intact upon relocation.  
 
Based upon this threefold redundancy formula the data supports the creation of up to 85 
new, affordable live/work units in Santa Fe.  
 
Ultimately the development team for a project may set the final unit count higher or lower 
than this recommended maximum in order to ensure a feasible and appropriately sized 
project.  Factors that contribute to this determination include such things as funding, site 
location, zoning, and local community and leader preferences.  
 
The survey also asked about neighborhoods of interest (Figure 5). Where a project is 
ultimately located could affect the number of units the market will support. For instance, the 
threefold redundancy formula for a project in the Santa Fe Railyard/Baca Street Area (the 
neighborhood of greatest interest) suggests a maximum of 63 units, while a project in 
Downtown would support 56 units and St. Michaels Drive area, only 33. These preferences 
match the findings and recommendations in Artspace’s June 2012 two-day prefeasibility 
report, in which the Baca District was called out as the neighborhood most ready for a 
project. We do acknowledge that selections made by respondents simply note interest and 
there is the possibility that an artist would choose to relocate to a project that is not in a 
location they expressed specific interest in, rather than not relocate to an arts community at 
all. That said, creating a project in a location of higher interest is preferable to the extent 
feasible. Note that the location preferences for individuals interested in studio/working 
space, and location preferences for interested organizations and businesses are nearly 
identical (Figure 7, Table 46). This is an important finding as it relates to the future of a 
mixed-use project. 
 
When calculating the demand for studio or creative work space rental, we use the number of 
artists interested only in studio or creative work space and not those who also expressed 
interest in live/work space. One hundred nineteen (119) artist respondents are interested 
only in the studio or creative work option (see Figure 6).  
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Should a new creative live/work project offering the maximum number of live/work units 
come on line, we recommend creating no more than 40 additional individual studio/creative 
work spaces.  
 
This is again, based on our 3:1 formula. The final count for any type of space would of 
course be at the developer’s discretion. Market demand at this level is only one factor in 
what is a complex real estate development puzzle. See the section below: “Affordability for 
Studio Space” for more studio-only market considerations.  
 
PREFERRED STUDIO/WORK SPACE FEATURES, SHARED WORK SPACES 
AND AMENITIES AND AFFORDABILITY 
 
The Survey Report gives a full picture of the types of spaces, amenities and features 
preferred by artists interested in studio/work space (whether also interested in living space 
or not). For instance, by referring to Table 27, developers can learn about the artists’ 
requirements for studio/creative work space square footage and compare this to what artists 
are able to pay for that space (Table 30) if rented separately from housing. It is encouraging 
that 42% (93) of the artists who are interested in studio space (those interested in studio-only 
and live/work) are interested in small studio/working spaces (350 square feet or less; see 
Table 27). Flexibly designed live/work units could accommodate many of these stated 
artists’ space needs. Artspace provides at least 150 square feet more space in its live/work 
units than a traditional apartment offers, and supplements this with flexible floor plans and 
high ceilings to accommodate a variety of art forms and creative work. Many of the artists 
interested in live/work space will find this sufficient for their studio/work needs.  
 
If studio spaces are created and rented separately from housing, a mix of small and mid-sized 
spaces would be marketable, but the emphasis should be on spaces that are 500 square feet 
or less (this size will serve 62% of all the interested artists) and spaces that can be rented 
sustainably for $350 or less per month (this is affordable to 60% of all the interested artists).  
While the fact that many artists who are currently renting studio spaces are paying moderate 
to high prices rents (36% are paying more than $500 per month, see Table 26) the study 
results demonstrate that that these rental rates may be stretching some too thin or may be 
pricing some out of the existing market. By percentage, fewer artists are currently leasing 
studio spaces at the lower rates they would like to in the future.  
 
If spaces larger than 500 square feet or more expensive than $500 per month are built and 
put up for rent, we recommend pre-leasing these spaces. With 21% of artists needing 
between 501 and 800 square feet and 14% needing space larger than 800 square feet (see 
Table 27), there is a market for these larger space, but artists may or may not be able to pay 
commensurately on a per square foot cost basis. For instance 19% of artists can only pay 
under $150 a month, but we don’t know the size of spaces they would require. There may be 
instances when artists are willing to rent large studio/work spaces and share them with other 
artists to reduce their costs. This strategy would allow for the creation of more large units at 
arguably necessarily higher rental rates, but would reduce the overall number of spaces 
needed. Generally speaking, small/moderately sized, cheaper spaces that match artist 
amenity/design preferences and offer access to shared amenities/spaces are recommended 
in addition to any new live/work spaces created. 
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Table 10 provides information about types of shared spaces and amenities preferred by 
those interested in live/work space.  Tables 28 and 29 offer information about preferred 
studio/work space features and types of shared amenities preferred by those interested in 
ongoing rental.  Table 33 provides similar information for those interested in occasional 
rentals. In order for new space to be marketable to these individual artists who may relocate, 
rent ongoing studio/work space or occasional space in a new facility, the top ranking feature 
and amenity preferences should be accommodated within the design and program. 
 
In deciding which shared spaces and amenities are most critical to include, we look across 
respondent subsets to view overlapping preferences. For instance, while the data for those 
interested in live/work space indicates top preferences for gallery/exhibition space and a 
general-purpose studio, the top preferred spaces for those interested in studio/work space 
only and occasional space is more varied (six and five top preferred spaces and amenities are 
offered in the Technical Report). Identified overlapping shared space preferences and 
amenities for individual artists include: gallery/exhibition space, general-purpose studio 
space, and classroom/teaching space. Accommodating these spaces, at a minimum, in a new 
facility is critical.   
 
When considering the space program for a multi-use facility project, which would also 
include space for arts, creative and cultural organizations and businesses, we want to also 
consider the shared space needs those interested survey respondents. Information about the 
shared-use preferences of those organizations and businesses that expressed an interest in 
relocating, and/or renting short-term spaces can be found in Tables 48 and 54 of the 
Technical Report. Spaces that are of importance to at least two subsets of individual artists 
and organizations and businesses include: gallery/exhibition/display space, general-purpose 
studio, classroom/teaching space and a business center. We highly recommend including all 
of these spaces in any new mixed-use arts facility.  
 
There are certainly other spaces of top preference in the report that may have been identified 
as of interest by more than one subset, but simply did not rank highly enough to be in the 
top preferred list for more than one subset. These spaces should still be considered for their 
potential inclusion in a new facility. For instance those interested in studio/work space 
(Table 29) identified storage (closet/locker), a ceramics studio/kiln and a paint room as 
important, and those interested in occasional space rentals (Table 33) identified a shared 
space with computers, software, CNC equipment, 3-D printers, etc. as desirable. Any of 
these spaces would be a welcome addition and benefit a facility. They would (with the 
exception of the storage space) require significant capital and operational funding and 
planning. It may be that by encouraging an arts/cultural organization or creative business 
that offers or would offer this type of programming, that these types of needs could be met. 
Or a new program could be funded and created and operated by a project partner like 
Creative Santa Fe.  
 
The Preferred Workspace features of greatest preference to artists interested in live/work 
and those interested in studio/work space are similar. And most of the top preferences are 
relatively simple to incorporate into a project, and frankly will be what sets the facility apart 
as designed for the unique needs of artists and their families, rather than the general 
population. These include: natural light, Internet access (wired for high-speed Internet/ 
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Ethernet jack), high ceilings, and special ventilation. Each should be incorporated into the 
design of live/work or studio/work only spaces.  
 
Those in the live/work subgroup additionally expressed a preference for soundproofing.  
Providing special ventilation and soundproofing for each individual space can be cost 
prohibitive. Project developers may want to test this unique amenity with the philanthropic 
community to identify in advance, funding to make the feature(s) feasible to include. (This 
could also be considered for some of the more costly shared spaces noted above). 
Alternatively, shared use space within the facility could be outfitted with special ventilation 
and/or soundproofing to accommodate artists working on special projects that require it. 
This would be a more affordable compromise to outfitting individual studios and live/work 
spaces. Artists not requiring soundproofing for purposes of recording, rehearsing etc., but 
rather prefer quiet for concentration, may be satisfied with solid design decisions that help to 
reduce ambient exterior and artist neighbor noise from intruding into their living or working 
spaces.  
 
LIVE/WORK UNIT COMPOSITION 
 
Not surprisingly, the number of bedrooms required by households interested in live/work 
space trends toward one- and two-bedroom units. This is in keeping with what we often see 
nationally as well as with this particular respondent group’s reported household 
compositions (89% without children residing at home and 46% of households comprised of 
only one adult; Table 19).  
 
When making a final decision about the composition of units in a project (and it’s 
implications on feasibility), consideration should be given to such things as the market need 
as well as funding priorities/scoring criteria for funding sources including the Low Income 
Housing Tax Credit, operating budget assumptions and what the site or existing building can 
accommodate. When calculating unit composition based on the results of the market survey 
only, a three-fold redundancy method can be employed (see Table 12 of the Technical 
Report). This approach results in a maximum of 8 efficiency/studio units, 38 one-bedroom 
units, 32 two-bedroom units, and 6 three-bedroom units. This ratio is a good starting place 
for initial program development and financial modeling, and will be refined during a 
predevelopment phase to account for additional factors. 
 
 
HOUSING AFFORDABILITY 
 
Forty nine percent (49%) or 124 of the interested respondents reside in households that 
would currently qualify for housing units set aside for those at or below 60% of area median 
income (AMI). Income limits are set annually by HUD, see Table 7. Given that this reduces 
the overall pool of affordable housing income eligible households to less than 50% of the 
original 254 artists, consideration may be given to reducing the maximum unit count. A 60-
unit project would be a more conservative projection than the 85 units supported by market 
need alone. There are a number of artists who do qualify for rents targeted to households 
making between 30% and 50% of AMI, which will allow for deeper rental subsidies for 
some units and may make an affordable housing funding application more competitive.  
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There are a number of interested artist households that will not qualify for an affordable 
housing funded project, but may still find paying area market rate rents difficult, especially if 
they are renting additional work space. This indicates a market for housing targeted for those 
earning between the 60% and 120% of AMI. Funding for mixed income projects or non-
subsidized projects is challenging, but worth exploring for the Santa Fe market.  
 
The current 2013 HUD published unit rental rates in Santa Fe County for those qualifying at 
or below 60% of AMI have one-bedrooms renting as low as $367 and as high as $735 per 
month, two-bedrooms ranging between $441 and $882 per month, and three-bedrooms 
ranging between $509 and $1019. These rental rates are in the range of what artist 
respondents are currently paying for housing and what they say they could pay for combined 
live/work space (See Tables 21 and 16). While some of the rents, if charged at the maximum 
allowable by HUD, may not present a big reduction over what artists are currently paying, it 
is important to remember that live/work space would be on average larger and more flexible 
than traditional rentals in the community and offer artist-friendly, shared spaces and 
amenities as an additional benefit. Additionally, many of these artists may highly value being 
a part of an artist community where collaboration, networks and inspiration can help propel 
their creative work to the next level. Additionally, rental rates in a new project would be set 
at or below HUD published maximums, would include an allowance for utility costs, and 
would be informed by the project’s operating budget (rents need to cover expenses) as well 
as the size of the unit. Households would need to qualify for these units based upon their 
income and household size.  
 
DIVERSITY 
 
While the respondents interested in live/work space are ethnically diverse generally (Table 
5), they do not fully reflect the Santa Fe County population at large. We strongly encourage 
ongoing outreach to artists of all ethnicities and in particular Hispanic/Latino artists, during 
any future space development phase. The goal is to ensure that artists of all races, cultures 
and backgrounds have an opportunity to become involved in a new project. Per the 2012 
census data for Santa Fe County, 44% of residents identify themselves as White, and 51% 
identify as Hispanic/Latino. In contrast, 73% of interested artists identify as White/ 
European American and 9% as Hispanic/Latino. It is not uncommon to identify a need for 
continued outreach even after the close of a survey that has been well distributed and 
marketed. Building and strengthening relationships with neighborhood and community 
cultural leaders, businesses and arts organizations with a specific cultural focus as well as 
those serving diverse artist groups is often an ongoing and important part of the 
development and community building process.  
 
RETAINING ARTISTS IN SANTA FE 
 
Key to Santa Fe’s identity and national brand is its arts community. It is therefore compelling 
to learn that of those who have considered relocating to another city, 80% (238) indicate that 
this affordable live/work or studio rental opportunity would increase the likelihood of their 
staying (Table 35). Not only does this tell us that many artists have or are considering 
relocation, but that the City of Santa Fe has an opportunity to retain these artists by meeting 
their living and working space needs. This data is useful in telling the story to civic and 
business leaders and funders invested in the future of the Santa Fe community.  
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SURVEY OF ORGANIZATIONS AND BUSINESSES  
 
The Survey Report provides information about the space needs and preferences of arts and 
cultural organizations and creative businesses interested in space in a multi-use facility in 
Santa Fe. This information can be used for the planning of a multi-use creative facility as 
well as to encourage building owners and developers to make spaces available for the 
creative community. This data provides a broad picture of the business space needs of the 
creative community in and around Santa Fe.  
 
DEMAND FOR SPACE 
 
The data demonstrates a strong need for, and interest in, space serving the arts, cultural and 
creative communities. We base this conclusion on the number of total respondents and the 
number of interested respondents as compared to other similar surveys nationally and in the 
context of a mixed-use project with twenty percent or less of total space designated for 
commercial use in Santa Fe. Sixty-six organizations and businesses are interested in 
relocation/expansion/launching a new enterprise in a multi-use creative facility in Santa Fe 
(See Figure 9). There is a slight leaning toward for-profit businesses respondents (See Table 
37). There is also a diverse mix of creative industries represented as well as types of 
organizations/businesses (See Tables 39 and 38). This offers an opportunity to develop a 
unique and exciting commercial component to the overall project.  
 
PREFERRED LOCATIONS   
 
The opportunity to co-locate individual artists and arts/cultural organizations and creative 
businesses in a single project is strongly based on neighborhoods of interest. The Santa Fe 
Railyard/Baca Street Area and Downtown areas were the two most often selected areas of 
interest by organizations/businesses interested in relocation and short-term rentals (See 
Tables 46 and 53). These same locations were also identified most often as areas of interest 
among the individual artists. The St. Michaels Drive area was the third highest area of 
interest among all groups. As noted above, we recommend beginning the site selection 
process with a focus on the Santa Fe Railyard/Baca Street area as a top priority. If a viable 
and economically feasible site cannot be obtained, we recommend looking at Downtown or 
the St. Michaels Drive area as second and third tier options respectively.  
 
ORGANIZATION/BUSINESS CAPACITY 
 
The data tells us that among the organizations and businesses interested in relocation, there 
are quite a number of small to mid-size groups that may be great candidates for affordable 
commercial space in a new project. While it is not unusual for there to be a need for space 
among the commercial/nonprofit creative community, the bigger question is whether those 
that are interested have the capacity to take on new space in a way that is sustainable for 
their organization/business and that is also sustainable for the project as a whole. To gauge 
this market we look at the following information from the Technical Report: annual budget 
(Table 44), size and nature of the staff (Table 41), anticipated changes to staff, budget, space  
and programs over the next three years (Table 45) and to a lesser extent, the age of the 
organization/business (Table 40) and the amount of space required (Table 51). The 
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development team working in predevelopment on a project would drill down further by 
looking at individual responses to such things as what an organization/business can afford 
to pay and the length of lease they would be willing to consider. This information would be 
supplemented by one-on-one conversations with interested parties. When we look at the 
generalized data found in the Technical Report and tables noted above, we find that the 
majority would be served by overall space of 1000 square feet or less, 50% have budgets of 
$50,000 or less annually, and 39% have only one to two full time staff members. The project 
could well serve organizations and businesses in this profile by providing space that is 
affordable and that meets their needs with regard to amenities and shared spaces. While 
there may be some that would even be well served in an incubator setting, we also note that 
47% have been in business between 3 and 10 years and that many are anticipating growth in 
budgets (62%), staff (53%), and space requirements (61%). This fills out the picture by 
suggesting that many of these small to mid-size organizations and businesses are 
experiencing some level of stability, but may require better space, cheaper or stabilized rents, 
the visibility of being in an arts center and the benefits that come with shared spaces, 
resources and networking (much like the individual artists).   
 
In addition, we also see evidence that some interested organizations could fill a more anchor 
tenant role (longer term leases and closer to market rents). This is based again on data 
reported for those who have larger staffs and budgets. 
 
 
SHARED SPACES AND AMENITIES 
 
The types of shared spaces and amenities required by those interested in relocation and 
rentals can be found in Tables 48 and 54. In the Individual Artist section above and under 
the heading “Preferred Studio/Work Space Features, Shared Work Spaces and Amenities 
and Affordability”, we touch on shared spaces that would serve both individual artists and 
organizations/businesses. Given limited space and funding, it is always important to start 
with spaces that will meet the greatest needs. However there are also some shared spaces 
that have particular importance to the commercial/nonprofit creative community that may 
be of much less importance to individuals, and yet should be considered for inclusion in the 
development. Notably this includes event space and conference/meeting room space. Event 
space can take various forms (from low to high end). It may be worth the time and expense 
for the development team to inventory spaces currently available in the market area, to 
determine if there is a broader need for space that could be served by the project and that 
could potentially be an income generator for the project as a whole, if made available to the 
general public. In lieu of that, well-designed multi-purpose space with proper amenities 
(warming kitchen, restroom access, attractive and unique features) could be included in the 
project to serve artist programmed gallery events, community presentations and fundraisers 
or receptions for organizations and businesses. A conference/meeting room likewise could 
be designed for multiple uses (rehearsals or meetings for example) and available to both 
residents and commercial tenants. Additionally, if included in the commercial build-out, it 
could be rented to outside organization for a fee, and provide some income to the project 
assist with operations or programming.  
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OTHER CONSIDERATIONS AND THOUGHTS 
 

• There is great diversity in the arts disciplines being practiced by these interested 
individual artists. We were however surprised by how few artists identified as 
practicing in the performing arts (theatre, dance, music). While this may be genuinely 
reflective of the community, we recommend continued outreach to artists in the area 
who may not have learned about the survey, but who may have an interest in this 
initiative.  

 
• Interestingly, the performing arts are identified as a creative industry area of focus 

among interested organizations and business in higher numbers by percentage than 
responding individuals (Table 39). Twenty percent (28%) are involved in music. 
Eighteen percent (18%) are involved Performance Art and 18% in Theatre Arts. 
While the actual number of organizations and businesses in the performing arts is 
not huge, there is evidence of performing arts activity and corresponding space 
needs (theatre and rehearsal space, see Table 54) in the data, warranting continued 
outreach to the individual artists working in the same disciplines. 

 
• Even while there is a clear and understandable reliance on the use of cars for 

transportation, based on the number of parking spaces needed by individual artists 
(Table 13) and the emphasis put on the availability of leasable onsite or adjacent 
parking for organizations/businesses (Table 50), the respondents indicate an interest 
in alternative modes of transportation as well (Table 14). Locating near public 
transportation lines (bus and rail) should be a site ranking criteria. Including storage 
space for bikes and exploring a partnership with a car sharing firm would be ideal for 
these interested artists.  

 
• Table 11 of the Technical Report describes the types rental/ownership arrangements 

that would be of interest to individual artists. While funding a rent-to-buy or 
condominium project would be challenging for the project under consideration, the 
respondents do indicate an appetite for both scenarios. These may be models for 
local developers to consider after reviewing the survey results data, or to be 
considered in a second phase of a successful rental project.  

 
• Exploring cost effective ways to bring a robust, high-speed Internet system to the 

project would well serve artists in their creative endeavors. See Table 15 to 
understand the preference ranking for high speed Internet and the ways in which 
individual artists use technology to advance their artistic work. It could be a model 
project for a connectivity initiative or fertile ground for a unique partnership with a 
local provider. Additionally, Table 50 identifies high-speed Internet access as a top 
feature for organizations and businesses interested in relocating.   

 
• Table 34 of the Technical Report provides information about fee-based programs 

and services that would be of interest to individual artists regardless of their interest 
in space in the project. In addition to exploring university partnerships or expanded 
programming by Creative Santa Fe or other partners, we suggest exploring potential 
partnerships with organizations and businesses that have expressed an interest in 
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space in the project. As an example 18% of the responding organizations/businesses 
identify “Arts advocacy/Artists services & support/Technical assistance” as a 
creative industry in which they are involved (Table 39). 

 
• Incorporating “green” building design into the project and obtaining LEED 

certification is highly recommended.  
 

• Table 47 of the Technical Report shows that 23% of the organizations and 
businesses require for their sole-use studio space for individual artists and creatives 
and that 15% require specialized work spaces. These respondents may provide studio 
space as part of their program or may simply be artist-run businesses requiring studio 
space for their work. We recommend that prior to building out studio-only rental 
spaces in response to the individual artist survey data findings, that the responses of 
creative businesses/organizations be examined in detail to ensure that the space 
needs are not being inadvertently doubled. That is, if a high number of responding 
organizations/businesses requiring studio space are individual artists and commercial 
space to accommodate the need will be built, the overall number of recommended 
studio-only spaces (based on the individual artist survey findings) should be reduced.  

 
 
 
 
 



 
 

Survey of Artists’ and Creative Individuals’ Space 
Needs and Preferences 

 
Survey of Arts, Creative, and Cultural 

Organizations and Businesses 
 
 

Technical Report 
 

 
SANTA FE, NM 
December 2013 

 
 
 
 
Prepared by Swan Research and Consul t ing for  —                      

 
              
                                                     

      
 
           
  
 
 
 

This pro jec t  was made poss ib le  through contr ibut ions from the fo l lowing organizat ions :  

    Board of Directors of Creative Santa Fe            City of Santa Fe            Santa Fe Community Foundation 

Los Alamos National Bank            New Mexico Bank & Trust 

Santa Fe Association of REALTORS            Santa Fe University of Art and Design 



Arts Surveys – Santa Fe 
 

 
Table of Contents 

 
 

Introduction . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 

Executive Summary . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  2 

Summary of Survey Results – Artists’ and Creatives’ Space Needs and Preferences . . . . .  9 

     Relocation to a Live/Work Community:  

 Interested Artists and Creatives. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  10 

 Needs and Preferences for Live and Work Space . . . . . . . . . . . . . . . . . . . . . . . . . .  17 

 Current Studio/Creative Work Space . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 22 

 Current Living Arrangements . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 23 

     Ongoing Studio and Creative Work Space Rental . . . . . . .  . . . . . . . . . . . . . . . . . . . . . . . 25 

              Current Space Arrangements . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  28 

              Needs and Preferences . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  30 

     Occasional Studio and Creative Work Space Rental . . . . . . . . . . . . . . . . . . . . . . . . . . . . 34 

     Other Survey Questions . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 37 

     Interest in Additional Contact or Participation  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  38 

Summary of Survey Results – Arts, Creative, and Cultural Organizations and Businesses  39 

  

Appendix A:  Survey Methodology . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 56 

Appendix B:  Current Residence – Interested Artists and Creatives. . . . . . . . . . . . . . . . . . .  58 

Appendix C:  Survey Data – Additional Responses of Interested Artists and Creatives. . . .  61 

Appendix D: Survey Data – All Respondents – Survey of Artists and Creative Individuals  68 



Arts Surveys – Santa Fe 

 
- 1 -  

 

 
Introduction 

  
Creative Santa Fe and the City of Santa Fe have partnered with Artspace Projects, Inc., the 
nation’s leading non-profit real estate developer of the arts, to assess the space needs of 
artists and individuals working in the arts and creative industries, as well as arts and cultural 
organizations, and creative and arts-friendly businesses in Santa Fe and the surrounding 
region. This assessment will provide data that will assist in the development and design of 
spaces where artists of all disciplines and creative individuals may live, work, and pursue 
their art and creative production, as well as spaces where arts, cultural and creative 
organizations and businesses can thrive.  
 
Potential new arts facilities may provide: 
 

 Affordable, well-designed spaces where artists, creatives and others working in the 
arts, cultural and creative industries can live, work and conduct their arts pursuits. 

 

 Studio and working spaces for artists and creatives in the area. 
 

 Administrative, event, educational, exhibit and other spaces and resources for local 
arts, creative and cultural organizations and businesses.  

 

 Commercial spaces for creative and arts-friendly businesses.  
 
The data from this assessment was collected using two surveys; a survey of artists and 
creative individuals and a survey of arts, creative, and cultural organizations and businesses 
located in and around Santa Fe, NM. Individuals and organizations representing a wide 
range of arts, creative and cultural industries were invited to participate. Specific information 
regarding the methodology used is provided in Appendix A.  
 
Artspace Projects, Inc. and Swan Research and Consulting designed the surveys with the 
following objectives: 
 

 Assess the demand for creative spaces in various areas of Santa Fe; in particular, 
unique spaces where artists and individuals involved in the arts, cultural and creative 
industries can live and work or rent studio or other creative space on an ongoing or 
occasional basis, and where arts and cultural organizations and creative businesses 
may share functional spaces and resources.  

 

 Articulate specific design elements and building features that artists and creative 
individuals prefer or require, and the types of spaces and amenities desired by arts, 
creative, and cultural organizations and businesses. 

 

 Describe the survey respondents, including the arts, cultural and creative industries in 
which they are engaged, their current arrangements, and their ability to pay for new 
space. 

 
This report summarizes the data obtained from those who completed the surveys, with a 
focus on those who indicated an interest in affordable live/work space, studio and other 
creative space, in a potential new, multi-use arts facility in Santa Fe. 
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Executive Summary 
 
The results of the Survey of Artists’ and Creative Individuals’ Space Needs & Preferences 
and the Survey of Arts, Creative, and Cultural Organizations & Businesses reflect a need for 
spaces of all types including: 
 

• Residences for artists and creative individuals (referred to as “artists” 
throughout this report) and their families, specially designed to provide both 
live and work space; 

• Studio and creative work spaces for artists to rent on an ongoing or 
occasional basis; 

• Permanent spaces for arts and cultural organizations and creative and arts-
friendly businesses; 

• Event, educational and other types of spaces for organizations and 
businesses to rent on a short-term or occasional basis.   

 
Five-hundred forty-three (543) individuals completed the Survey of Artists’ and Creative 
Individuals’ Space Needs & Preferences. Respondents representing 89 separate organizations 
or businesses completed the Survey of Arts, Creative, and Cultural Organizations & 
Businesses.   
 
Two-hundred fifty-four (254) of the artist survey respondents (47%) expressed interest in 
relocating to an affordable artists’ live/work community in Santa Fe, NM (Figure 1).  
The large majority 
of the interested 
artists currently 
reside in Santa Fe 
(75%) or have lived 
there in the past 
(14%) but may be 
attracted to the 
opportunity to be 
part of a distinctive 
arts and cultural 
community.  

 
Demand is also 
evident in the 
response of 221 
artists (41% of the 
respondents) who 
expressed an interest in renting studio or creative work space (referred to as “studio 
space” throughout this report) on an ongoing basis in a new, multi-use arts and creative 
industries facility in Santa Fe.  One-hundred nineteen (119) of these artists are interested 
only in renting studio space, while 102 expressed interest in both  live/work space and studio 
space (It is likely that the 102 artists interested in both live/work and studio space would 
choose e i ther  studio space rental or  live/work space, but not both).     
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There is also demand for an arts facility that offers studio spaces that could be rented on an 
occasional or single-use basis. One-hundred twenty six (126) of the respondents (23%) 
expressed interest in renting studio or creative work space on an occasional basis in 
Santa Fe.  Sixty-four (64) of these respondents were only  interested in renting studio space 
on an occasional basis, while 62 also expressed interest in live/work space and/or ongoing 
studio space rental in a new, multi-use arts facility. (For the 62 artists interested in both 
occasional studio space rental and  other space, it is reasonable to assume that they may 
choose occasional studio space rental as wel l  as  ongoing studio space rental or relocation to 
live/work space in Santa Fe).   
 
 
A multi-use arts facility would also be attractive to a variety of arts, creative, and cultural 
organizations and businesses. Seventy-four (83%) of the organization and business 
representatives who responded to the Survey of Arts, Creative, and Cultural Organizations 
and Businesses indicated an interest in utilizing some type o f  space  in a new, multi-use arts 
facility in Santa Fe (These organizations and businesses will be referred to as “the interested 
organizations” throughout this report).     

 
 

Sixty-six (66) of these organizations would be interested in relocating to, expanding into, or 
launching a new enterprise in a new, multi-use arts facility in Santa Fe, while 58 would be 
interested in renting space on a short-term or occasional basis (Figure 2). Fifty (50) would be 
potentially interested in both relocation and short-term rental. 
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INTERESTED ARTISTS AND CREATIVES 

 
 
Artists Interested in Relocating to Live/Work Space (254): 
 

 The interested artists are familiar with the city of Santa Fe.  The large 
majority currently reside in Santa Fe (75%) or have lived there in the past 
(14%).   

 
 Three-quarters (75%) of the respondents who indicated they would 

relocate to an affordable artists’ live/work community expressed interest 
in the Sante Fe Railyard/Baca Street Area, two-thirds are interested in 
Downtown Santa Fe, and 39% would be interested in the St. Michael’s 
Drive Area. 

 
 These artists represent a wide range of arts, cultural and creative 

industries. The most common are painting/drawing, mixed media, 
photography, writing/literary arts, and arts/creative education and 
instruction. 

 
 Thirty percent (30%) of the interested artists are 30 years of age or 

younger, while 32% are between the ages of 31 and 50.  
 

 Nearly two-thirds (64%) are female. Approximately three-quarters (73%) 
of the interested artists are White/European American, 9% are Hispanic 
American/Latino, 8% are multiracial/multiethnic, and 6% are Native 
American/American Indian. 

 
 The majority of interested artists (77%) have attained at least a Bachelor’s 

degree, and 28% have obtained an additional post-graduate degree. 
 

 Forty-six percent (46%) of the interested artists reside as single adults. 
The large majority (89%) currently do not have children in the home.  

 
 Forty-two percent (42%) of the interested artists have household 

incomes of $25,000 or less per year. Approximately one-half (49%) 
report annual household incomes that fall at or below 60% of the area 
median income for household size (HUD FY 2013: Santa Fe County 
(Santa Fe, NM MSA). Forty-three percent (43%) of the interested artists 
earn less than 10% of their income from their art or creative work, while 
20% derive more than three-quarters of their income from their art or 
creative work. 

 
 With respect to live/work spaces, 90% would accept a traditional rental 

arrangement and 84% indicated an interest in renting space with the 
option to buy it later. Fifty-four percent (54%) selected condominium 
ownership as an acceptable option.  
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 The interested artists require living spaces of varied sizes.  Most (82%) 
require one or two bedroom units, while 8% would require three or more 
bedrooms. 

 
 Adequate parking is also important, as nearly all (95%) of the interested 

artists would want at least one parking space with their unit. 
 
 The interested artists identify natural light as the most important design 

feature in their live/work space. Internet access, high ceilings, 
soundproofing, and special ventilation are also important. With respect 
to the types of space and amenities that might be shared with others in 
the live/work community, preferred spaces/amenities include 
gallery/exhibition space and general purpose studio space. 

 
Live/work units priced in the range of $500 - $800 per month will be 
practicable for 45% of the interested artists. Approximately one-third 
(34%) could afford between $900 and $1,200 per month. 
 

 

Artists Interested in Ongoing Studio Space Rental (221): 
 

 The large majority (85%) of the artists interested in ongoing studio space 
rental currently reside in Santa Fe. 
 

 Approximately three-quarters (76%) of the artists who expressed interest 
in renting studio space in a new, multi-use arts facility would be 
interested in the Santa Fe Railyard/Baca Street Area. Sixty-two percent 
(62%) expressed interest in Downtown Santa Fe and 44% expressed 
interest in the St Michael’s Drive Area. 

 
 The most common arts, cultural and creative industries of those 

interested in renting studio space are visual arts, including 
painting/drawing, mixed media, and photography, as well as arts/creative 
education and instruction. 

 
 Approximately half (53%) currently have space they use specifically for 

their art or creative work.  Forty-three percent (43%) use space within 
their home for their art or creative work, while 15% currently rent or 
own studio or work space outside their home. One-third (33%) do not 
have the space they need for their art or creative work. 

 
 Forty-two percent (42%) of the artists interested in renting studio space 

need spaces of 350 square feet or less, while 35% want larger spaces in 
the range of 351 to 650 square feet. 

 
 Forty-six percent (46%) of the artists interested in renting studio space 

could afford $250 or less per month for that space (paid in addition to 
costs for housing).  Thirty percent (30%) could pay $500 or more each 
month. 
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Artists Interested in Occasional Studio Space Rental (126): 
 

 Almost all of those interested in renting studio space on an occasional 
basis (93%) currently reside in Santa Fe or have lived there in the past. 

 
 These artists represent a wide range of arts, cultural and creative 

industries. The most common are painting/drawing, photography, mixed 
media, and arts/creative education and instruction. 

 
 Over one-third of these artists (38%) would be interested in shared 

gallery/exhibition space. Other shared amenities and types of space of 
interest include, general purpose studio space, a business center, 
classrooms/teaching space, and shared space with computers, software, 
and other equipment. 

 
 

ALL ARTIST SURVEY RESPONDENTS 
 
All survey respondents were asked to select, from a list provided, the fee-based programs 
and/or services in which they would be interested if the programs and services were made 
available affordably in Santa Fe to participants of a new arts/creative facility and to the 
general public. The most commonly selected programs and services are networking 
opportunities (29%), healthcare/ social service assistance programs (27%), business 
development workshops (26%) and a shared tools/equipment program (25%). 

 
 
 

INTERESTED ARTISTS AND CREATIVES CURRENTLY RESIDING IN SANTA FE 
 

Survey respondents who currently live in Santa Fe and who indicated that they were 
interested in relocating to an affordable artists’ live/work community and/or renting studio 
or creative work space on an ongoing basis in a new, multi-use arts and creative industries 
facility were asked the following question:  “If you have considered relocating to another city 
or town in the future, would this affordable live/work or studio rental opportunity 
encourage you to stay in Santa Fe?” Eighty percent (80%) of these respondents indicated 
that this new opportunity would increase the likelihood they would remain in Santa Fe. 
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INTERESTED ARTS, CREATIVE, AND CULTURAL ORGANIZATIONS AND BUSINESSES (74) 
 
 
Use of Space  Fifty (50) of the 74 interested organizations and businesses 

expressed interest in both  relocation and short-term rental of 
space. These organizations may be interested in one option or 
the other, or in a combination of space lease and short-term 
rental.  

     
 
Organization Types  Nearly half (49%) are for-profit businesses and 37% are 

501(c)(3) or other nonprofit organizations. Forty-three 
percent (43%) are primarily arts and cultural organizations, 
31% are creative businesses, and 18% are arts-related 
organizations or businesses. 

 
 
Arts Activities The interested organizations and businesses represent a wide 

range of arts, cultural and creative industries. The most 
common are arts/creative education and instruction, 
writing/literary arts, and music. 

 
 
Age of Organizations Space is needed by newly emerging organizations and also by 

well-established groups. Over one-third (39%) have been in 
existence for more than 10 years, while 47% have been in 
business for 3 – 10 years. 

 
 
Size of Organizations Many of the interested organizations have no paid staff, or 

only 1 or 2 full-time or part-time employees. Half have annual 
operating budgets of $50,000 or less and 8% have not yet 
determined their annual budgets. These organizations may be 
interested in the opportunity to be part of a creative arts 
community that shares facilities and costs. A minority are 
large, well-funded groups (15% have annual operating 
budgets greater than $500,000) that may be interested in an 
arrangement that allows for both common and discrete 
spaces. Given the diverse nature of these organizations, many 
see relatively few visitors on a typical day, while a minority 
experience a high amount of daily foot traffic and/or produce 
many public or private events. 
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Location The organizations and businesses interested in relocating 

identified a number of Santa Fe locations that would be of 
interest to them. Approximately two-thirds (68%) expressed 
interest in the Santa Fe Railyard/Baca Street area. Over half 
(56%) would consider Downtown Santa Fe, and 44% would 
be interested in the St. Michael’s Drive area.  

 
 
Space Needs Many different types of space are required.  Of the 66 

organizations and businesses interested in re locat ion  to a 
new, multi-use arts facility, 44% require administrative space 
for their sole use. Other types of space required by many of 
the interested organizations for their sole use include studio 
space for individual artists (23%) and a conference/meeting 
room (18%). With respect to spaces required for shared use, 
the majority (65%) would like event space. Other shared 
spaces required by many of the interested organizations 
include a conference/meeting room (53%), classrooms/ 
teaching space (50%), and a business center (49%).  

   
The types of space most commonly required by the 58 
organizations and businesses interested in short - t erm or 
occas ional  rental  o f  space  are event space (59%), 
classrooms/teaching space (55%), a conference/meeting 
room (40%), and gallery/display space (31%). 

 
 
Programs & Services The organizations and businesses interested in relocation 

identified internet services (77%), shared marketing (53%), 
24-hour access (47%), green building design/LEED 
certification (47%) and leasable onsite or adjacent parking 
(46%), as the programs and features that would most increase 
their interest in the project.  

 
 
Current Plans Many of the interested organizations are growing and 

expanding and anticipate increases over the next three years 
in their operating budget, audience/visitor/constituency 
population, the range of services provided, space 
requirements, and  number of staff. 

 

 Forty-one percent (41%) of those interested in relocation 
have existing plans to launch a new enterprise, 41% have 
plans to expand or open additional space, and 24% have 
current plans to relocate their space. 
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Summary of Survey Results – Artists’ and Creatives’ Space 
Needs and Preferences 
 
The 543 respondents who completed the Santa Fe Survey of Artists’ and Creative 
Individuals’ Space Needs and Preferences were asked three key questions regarding the 
development of new arts and creative spaces: 
 

 Would you re locate  to  an af fordable  art i s t s '  l ive/work community in Santa Fe,  
NM, spec i f i ca l ly  des igned for  art i s t s ,  creat ive  indiv iduals and the ir  famil i es? 

 
 Would you rent  s tudio or creat ive  work space  on an ongoing basis  in a new, 

mult i -use arts  and creat ive  industr i es  fac i l i ty  in Santa Fe? 
 

 Would you rent  s tudio or creat ive  work space on an occas ional  basis  in Santa 
Fe? 

 
The data in this section of the report show the space needs and preferences, current living 
and work space arrangements, and descriptive information for the groups of artists and 
creative individuals who responded affirmatively to these questions. (Note: There is overlap 
among these groups – that is, a respondent could indicate interest in one, two or all three 
types of space.). Data is also provided for the entire survey sample. 
 
The level of interest in each type of space is presented in Figure 3. Forty-seven percent 
(47%) of the survey respondents expressed interest in relocating to live/work space in an 
affordable artists’ live/work community in Santa Fe, 41% were interested in renting studio 
or creative work space on an ongoing basis in a new, multi-use arts and creative industries 
facility in Santa Fe, and 23% expressed interested in renting studio or creative work space on 
an occasional basis in Santa Fe.  
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RELOCATION TO A LIVE/WORK COMMUNITY:  INTERESTED ARTISTS AND 
CREATIVES 
 
Two-hundred fifty four (254) of the survey respondents (47%) expressed an interest in 
relocating to the proposed live/work community in Santa Fe (Figure 4). 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Three-quarters (75%) of the respondents who indicated they would relocate to an affordable 
artists’ live/work community expressed interest in the Sante Fe Railyard/Baca Street Area, 
and  two-thirds are interested in Downtown Santa Fe (Figure 5). (Additional areas identified 
by the interested artists are provided in Appendix C.) 
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Three-quarters of the interested artists currently reside in Santa Fe, and 14% have lived there 
in the past (Table 1). (Detailed current residence data is provided in Appendix B).   
 

Table 1:  Santa Fe Residence 
 
Santa Fe Residence 

“yes” responses 
        #           % 

No 28 11.0 

Yes, but not currently 36 14.2 

I currently live in Santa Fe 190 74.8 

Total 254 100.0 
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Survey respondents were asked to select, from a list provided, the arts, cultural or creative 
industries in which they are most involved. Forty-one percent (41%) of the interested artists 
are involved in painting/drawing (Table 2). Approximately one-quarter (28%) are involved in 
mixed media or photography, 22% in writing/literary arts, and 21% in arts/creative 
education and instruction (Additional arts, cultural and creative industries identified by the 
interested artists are provided in Appendix C). 
 
 

Table 2:  Arts/Cultural and Creative Industries  
 
Arts/Cultural and Creative Industries * 

“yes” responses total responses 
# % # % 

Painting/Drawing 105 41.3 208 38.3 

Mixed media 71 28.0 133 24.5 

Photography 70 27.6 120 22.1 

Writing/Literary arts 55 21.7 98 18.0 

Arts/Creative education/instruction 52 20.5 111 20.4 

Sculpture 43 16.9 92 16.9 

Film/Video/Television/Digital/Web-based 
entertainment production 

41 16.1 72 13.3 

Music 41 16.1 74 13.6 

Crafts/Fine crafts 39 15.4 76 14.0 

Installation art 36 14.2 74 13.6 

Art gallery 35 13.8 78 14.4 

Digital arts (computer/multimedia/new media, etc.) 35 13.8 57 10.5 

Graphic arts/design 30 11.8 55 10.1 

Printmaking 28 11.0 59 10.9 

Ceramics 27 10.6 60 11.0 

Fiber/Textile arts/Fashion/Costume design 24 9.4 52 9.6 

Arts administration/Arts advocacy 23 9.1 56 10.3 

Healing arts/Art therapies 23 9.1 35 6.4 

Book arts/illustration 22 8.7 36 6.6 

Design 21 8.3 50 9.2 

Performance art 21 8.3 38 7.0 

Theater arts (acting, directing, production, etc.) 21 8.3 45 8.3 

Musical recording 19 7.5 31 5.7 

Architecture 14 5.5 25 4.6 
   *Respondents may have selected multiple industries; table includes options selected by at least 5% of interested artists. 
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The majority of the interested artists (64%) are female (Table 3).  
 

Table 3:  Gender 
 
Gender 

“yes” responses total responses 
       #      %        #      % 

Male 89 35.0 180 33.1 

Female 162 63.8 352 64.8 

Transgender/Transsexual/Genderqueer 2 0.8 3 0.6 

Prefer not to answer 1 0.4 8 1.5 

Total 254 100.0 543 100.0 
 

 
 
 
Thirty percent (30%) are 30 years of age or younger and 39% are over 50 (Table 4).  
 

 

Table 4:  Age 
 
Age 

“yes” responses total responses 

             #         %            #         % 

20 years or younger 4 1.6 5 0.9 

21 – 30 years 71 28.0 101 18.6 

31 – 40 years 47 18.5 95 17.5 

41 – 50 years 32 12.6 80 14.7 

51 – 60 years 48 18.9 120 22.1 

61 – 70 years 42 16.5 111 20.4 

Over 70 years 10 3.9 31 5.7 

Total 254 100.0 543 *99.9 
   *Does not equal 100.0% due to rounding. 
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Approximately three-quarters (73%) of the interested artists are White/European American, 
9% are Hispanic American/Latino, 8% are multiracial/multiethnic, and 6% are Native 
American/American Indian (Table 5). (Other ethnicities specified by the interested artists 
are provided in Appendix C)  
 

Table 5:  Ethnicity 

Ethnicity 
“yes” responses total responses 

             #         %           #        % 

Native American/American Indian 16 6.3 21 3.9 

Black/African American 3 1.2 5 0.9 

Hispanic American/Latino 22 8.7 46 8.5 

Asian American/Pacific Islander 3 1.2 6 1.1 

White/European American 186 73.2 415 76.4 

Multiracial/Multiethnic 19 7.5 30 5.5 

Something else (please specify) 5 2.0 20 3.7 

Total 254 *100.1 543 100.0 
  *Does not equal 100.0% due to rounding. 
 
 
 
The majority of the interested artists (77%) have a Bachelor’s degree, and 28% of these 
artists have obtained a post-graduate degree (Table 6).   
 

Table 6:  Education 
 “yes” responses total responses 
Highest Level of Education              #             %         #           % 

High School/GED 4 1.6 11 2.0 

Some college course work or 2-year degree 54 21.3 102 18.8 

Bachelor's degree 86 33.9 166 30.6 

Some post-graduate work 39 15.4 85 15.7 

Post-graduate degree 71 28.0 179 33.0 

Total 254 *100.2 543 *100.1 
  *Does not equal 100.0% due to rounding. 
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Table 7 contains information regarding the annual household incomes of the interested 
artists by household size. The shaded area denotes the number of interested artists who fall 
at or below sixty percent of the median income for the region encompassing the city of 
Santa Fe. Approximately one-half (49%) of the interested artists report annual household 
incomes that fall at or below 60% of the area median income for household size (HUD FY 
2013: Santa Fe County (Santa Fe, NM MSA). Forty-two percent (42%) of the interested 
artists have household incomes of $25,000 or less per year.  Seven (7%) have annual 
household incomes greater than $75,000. 
 

Table 7:  Income by Household Size (# of Interested Artists) 
 --------------------------------Household Size---------------------------------- 

Annual Household 
Income 1 2 3 4 5 or more Total 

       
Under $10,000 13 12 1 0 0 26 

$10,000 - $15,000 12 7 3 3 0 25 

$15,001 - $20,000 10 15 3 2 0 30 

$20,001 - $25,000 13 10 2 1 0 26 

$25,001 - $30,000 10 8 2 1 0 21 

$30,001 - $35,000 9 7 2 1 1 20 

$35,001 - $40,000 10 4 2 2 0 18 

$40,001 - $45,000 3 3 0 0 0 6 

$45,001 - $50,000 1 10 1 0 0 12 

$50,001 - $55,000 5 7 0 1 0 13 

$55,001 - $60,000 4 9 1 1 0 15 

$60,001 - $65,000 4 1 1 0 0 6 

$65,001 - $75,000 1 5 0 1 0 7 

$75,001 - $85,000 1 3 0 1 0 5 

$85,001 - $100,000 0 4 1 1 0 6 

Over $100,000 1 3 1 1 1 7 

Prefer Not to Answer 2 6 2 1 0 11 

Total 99 114 22 17 2 254 
*Shaded area denotes incomes at or below 60% of the regional median income.  The FY2013 median income for a household of 4 is $62,000. 
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Forty-three percent (43%) of the interested artists currently earn less than ten percent of 
their income from their art or creative work (Table 8).  Twenty percent (20%) earn more 
than three-quarters of their income from their art or creative work. 
 

Table 8:  Percentage of Income from Art or Creative Work  

 
% of Income from Art/Creative Work 

“yes” responses total responses 

           #       %        #        % 

Less than 10% 109 42.9 250 46.0 

10% - 25% 50 19.7 115 21.2 

26% - 50% 25 9.8 47 8.7 

51% - 75% 19 7.5 34 6.3 

76% - 100% 51 20.1 97 17.9 

Total 254 100.0 543 *100.1 
    *Does not equal 100.0% due to rounding. 
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Relocation to a Live/Work Community:  Needs and Preferences for Live and 
Work Space 
  
The data provided in this section summarizes the interested artists’ responses to questions 
regarding their preferences and needs for new  live/work space. 
 

 
The interested artists were asked to select, from a list provided, the three design features that 
are most important for their studio or creative work space.  The features selected most often 
include natural light, Internet access, high ceilings, soundproofing, and special ventilation 
(Table 9).  (Additional important work space features identified by the interested artists are 
provided in Appendix C) 
 

Table 9:  Preferred Workspace Features 
 
Important Features* 

“yes” responses 
# % 

Natural light 162 63.8 

Internet access (wired for high-speed Internet/ethernet jack) 139 54.7 

High ceilings 82 32.3 

Soundproofing 58 22.8 

Special ventilation 57 22.4 

Storefront/Direct street access for retail sales 46 18.1 

Additional storage 40 15.7 

Oversized doors/Freight elevator 29 11.4 

Plumbing/Special plumbing 25 9.8 

Special electrical wiring 15 5.9 
          *Respondents may have selected multiple features; table includes options selected by at least 5%of interested artists. 
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The interested artists were also asked to identify their top three choices with respect to the 
types of space and amenities they would consider sharing with other residents in the 
live/work community (Table 10). The most preferred spaces and amenities are gallery/ 
exhibition space and general purpose studio space. 
 

Table 10:  Preferred Spaces and Amenities in a Live/Work Facility 
 
Types of Space/Amenities* 

“yes” responses 
# % 

Gallery/Exhibition space 122 48.0 

General purpose studio space 110 43.3 

Business center (including copier, fax machine, postage meter, etc.) 65 25.6 

Storage (closet/locker) 63 24.8 

Paint room 59 23.2 

Shared space with computers, software, CNC equipment, 3D 
printers, etc.) 

57 
22.4 

Outdoor work area 53 20.9 

Classrooms/Teaching space 52 20.5 

Retail space 52 20.5 

Printmaking facilities 48 18.9 

Woodworking shop 46 18.1 

Collection or archival storage space 42 16.5 

Film/Video screening room 39 15.4 

Ceramics studio/Kiln 38 15.0 

Co-working space (shared office for freelancers, start-ups, etc.) 37 14.6 

Conference room 35 13.8 

Recording studio 34 13.4 

Rehearsal space (theater, performance art, music, etc.) 34 13.4 

Traditional or digital dark room 34 13.4 

Sound proof practice rooms 32 12.6 

Metalworking shop 31 12.2 

Kitchen (prep and/or demonstration) 30 11.8 

Theater/Performance space (black box, flexible space) 30 11.8 

Dance studio/rehearsal space 22 8.7 

Makerspace/Hackerspace 15 5.9 

Scene/Prop/Costume shop 14 5.5 

Theater/Performance space (formal seating/permanent stage) 14 5.5 

Glass hot shop 7 2.8 

Other 19 7.5 
         *Respondents may have selected multiple types of space/amenities. 
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When asked about their preferences regarding ownership or rental arrangements, 90% 
indicated they would accept a traditional rental arrangement, and 84% would be interested in 
renting space with the option to buy it later (Table 11). Approximately half (54%) would be 
interested in owning a condominium.  

 
Table 11:  Live/Work Ownership and Rental Arrangements 

Acceptable Rental/Ownership Arrangements* 
  “yes” responses 

# % 

Renting your space 229 90.2 

Renting your space with option to buy 214 84.3 

Owning a condominium 137 53.9 
*Respondents may have selected multiple arrangements. 
 
 
Forty-five percent (45%) of the interested artists would require a one-bedroom unit, and 
38% would need two bedrooms (Table 12). Ten percent (10%) require only an efficiency/ 
studio space. 
 

Table 12:  Bedrooms Needed x Household Size 
 
 
# of Bedrooms Required  

-------------------Size of Household---------------     Total 

One Two Three 4 or more     #   % 

None (Studio/Efficiency) 7 13 2 3 25 9.8 

One 60 39 9 5 113 44.5 

Two 30 54 8 4 96 37.8 

Three 2 8 3 5 18 7.1 

Four or more 0 0 0 2 2 0.8 

Total 99 114 22 19 254 100.0 
 
 
 

Nearly all of the interested artists (95%) indicated they require space for parking (Table 13).  
Most (52%) require one parking space adjacent to their residence and 39% need two or more 
spaces for parking.  
 

Table 13: Parking Spaces 

Number of Parking Spaces Needed 
“yes” responses” 

             #              % 

None 12 4.7 

One 133 52.4 

Two 100 39.4 

Three or more 9 3.5 

Total 254 100.0 
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The interested artists were asked about their interest in a variety of transportation options, 
assuming service and support could be provided (Table 14). Sixty-one percent (61%) would 
use onsite storage for bicycles, and over 40% would use car sharing, the bus, or 
transportation to the Rail Runner Express Stations. 
 
 

Table 14:  Alternative Transportation 

Transportation Options* 
       “yes”  responses 

# % 

Onsite storage for bikes 155 61.0 

Car sharing 110 43.3 

Bus 107 42.1 

Transportation to Rail Runner Express Stations 107 42.1 

Shared bikes 89 35.0 

Shared van operated by local college 70 27.6 

None of the above 43 16.9 
         *Respondents may have selected multiple transportation options. 
 
 
The interested artists were informed that the project will provide traditional phone and cable 
lines that residents can use to access basic third-party paid services including Internet. They 
were then asked which of their online activities would most require a robust Internet (Table 
15). Two-thirds of the interested artists would use the Internet for their creative business, 
51% for connectivity, and 50% for non-creative business activities. (Additional online 
activities identified by the interested artists are provided in Appendix C) 
 

Table 15:  Most Common Online Activities 

Online Activities* 
       “yes”  responses 

# % 

Creative business (managing an Etsy account, file sharing 

with clients, uploading original content, updating website, 
etc.) 

168 66.4 

Connectivity (social networking, IM, Skype) 128 50.6 

Non-creative business (email, accessing work server, sharing 

documents, etc.) 
126 49.8 

Entertainment (streaming content) 106 41.9 

Education (online classes, research, web-based seminars) 99 39.1 

Creative exchange (long distance learning) 49 19.4 
         *Respondents may have selected multiple online activities 
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The interested artists were asked to indicate the maximum amount they could pay monthly 
in combined housing and studio costs (Table 16). Forty-five percent (45%) could afford 
$500 to $800 per month for combined live/work space.  Approximately one-third (34%) 
could afford between $900 and $1,200 per month. 

 
Table 16:  Affordable Housing and Work Space Costs 

Combined Live/Work Space 
Maximum Monthly Amount (excluding utilities) 

“yes” responses 
              #               % 

$400 23 9.1 

$500 -  $600 53 20.9 

$700 - $800 61 24.0 

$900 - $1,000 49 19.3 

$1,100 - $1,200 37 14.6 

$1,300 - $1,500 21 8.3 

Over $1,500 10 3.9 

Total 254 *100.1 
    *Does not equal 100.0% due to rounding. 
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Relocation to a Live/Work Community:  Current Studio/Creative Work Space 
 
 
When asked about their current studio or work space, approximately half of the interested 
artists (54%) indicated that they currently do not have space they use specifically for their art 
or creative work (Table 17).   
 

Table 17:  Current Studio/Creative Work Space 
 
Have space used only for art or creative work? 

“yes” responses 
          #        % 

Yes 117 46.1 

No 137 53.9 

Total 254 100.0 
 
 
 
 

The interested artists were asked about their current studio or work space arrangement 
(Table 18). Many (48%) use space within their home for their art or creative work. Thirty-
four percent (34%) indicated they do not have the space they need for their art or creative 
work.  
 

Table 18:  Current Studio or Creative Work Space Arrangement 
 
Work Space Arrangements 

“yes” responses 
         #       % 

I have space within my home that I use for my art or creative work 123 48.4 

I don’t have the space I need for my art or creative work 85 33.5 

I rent or own studio or other work space outside my home 21 8.3 

My work space is provided free of charge  20 7.9 

My work does not require designated space 5 2.0 

Total 254 *100.1 
          *Does not equal 100.0% due to rounding. 
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Relocation to a Live/Work Community:  Current Living Arrangements 
 
 
The survey respondents were asked questions about their current living arrangements.  
 
 
Forty-six percent (46%) of the interested artists do not live with other adults (Table 19).  The 
large majority (89%) do not have children residing with them in their home.   
 

Table 19:  Current Household Composition 
 
Number of Adults 

“yes” responses 
         #        % 

One - I am the only adult 116 45.7 

Two 112 44.1 

Three or more 26 10.2 
Number of Children (under 18)         #      % 

None 225 88.6 

One 16 6.3 

Two 11 4.3 

Three or more 2 0.8 

Total 254 100.0 
 
 
 
 
Nearly two-thirds (65%) of the interested artists currently rent or lease their living space 
(Table 20).  Thirteen percent (13%) do not rent or own the space in which they live (may live 
with others, reside at a college or university, etc.). 
 

Table 20:  Current Home Rental/Lease vs. Ownership 
 
Rent/Lease vs. Own 

“yes” responses 
          #        % 

Rent/Lease 165 65.0 

Own 57 22.4 

Do not rent/lease or own 32 12.6 

Total 254 100.0 
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Of those interested artists who currently rent/lease or own their living space, 47% currently 
pay $800 or less per month for their housing. Approximately one-third (34%) pay $801 to 
$1,200 per month (Table 21).   
 

Table 21: Current Housing Costs 

 
Monthly Housing Costs (excluding utilities) 

   “yes” responses 
(222) 

            #              % 

$0 – I currently don’t pay for housing 6 2.7 

$1 - $400 21 9.5 

$401 - $600 39 17.6 

$601 - $800 44 19.8 

$801 - $1,000 53 23.9 

$1,001 - $1,200 23 10.4 

$1,201 - $1,500 22 9.9 

$1,501 - $2,000 8 3.6 

Over $2,000 6 2.7 

Total 222 *100.1 
             *Does not equal 100.0% due to rounding. 
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Figure 6: Would you rent studio or creative work space on an 
ongoing basis in a new, multi-use arts and creative industries 

facility in Santa Fe? 

 
 
ONGOING STUDIO AND CREATIVE WORK  SPACE RENTAL 

 
 
Two-hundred twenty one (221) of the survey respondents (41%) indicated an interest in 
renting studio or creative work space (studio space) on an ongoing basis in a new, multi-use 
arts and creative industries facility in Santa Fe (Figure 6). Of the respondents interested in 
studio space rental, 119 were only interested in renting studio space, while 102 were 
interested in both  studio space rental and potential live/work space. (As noted previously, 
for the 102 respondents interested in both live/work space and studio space rental, it is 
reasonable to assume they would choose e i ther  studio space rental or  live/work space, but 
not both.) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The following tables provide information for all survey respondents who indicated an 
interest in renting studio space in the new facility (221) as well as for the subset of 
respondents interested only in studio space rental (119). The data for those respondents 
interested only in studio space rental are highlighted in these tables. 
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Approximately three-quarters (76%) of the artists who expressed interest in renting studio 
space in a new, multi-use arts facility would be interested in the Santa Fe Railyard/Baca 
Street Area (Figure 7). Sixty-two percent (62%) expressed interest in Downtown Santa Fe 
and 44% expressed interest in the St Michael’s Drive Area (Additional areas identified by the 
interested artists are provided in Appendix C.) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The large majority of artists interested in renting space (92%) currently live in Santa Fe or 
have resided there in the past (Table 22).   
 

Table 22:  Santa Fe Residence 
                                                                  
 
 
Santa Fe Residence 

        Studio Only       All Interested in      
      Studio  Space 

        “yes” responses         “yes” responses 
              #           %                    #          % 

No 8 6.7 17 7.7 

Yes, but not currently 4 3.4 17 7.7 

I currently live in Santa Fe 107 89.9 187 84.6 

Total 119 100.0 221 100.0 
 



Arts Surveys – Santa Fe 

 
- 27 -  

 
 
The most common arts, cultural and creative industries of those interested in renting studio 
space are visual arts, including painting/drawing, mixed media, and photography, as well as 
arts/creative education and instruction (Table 23). (Additional arts, cultural and creative 
industries are provided in Appendix C) 
 
 

Table 23:  Arts/Cultural and Creative Industries 

Arts/Cultural and Creative Industries* 

Studio Only All Interested in 
Studio Space 

  “yes” responses “yes” responses 
# % # % 

Painting/Drawing 52 43.7 94 42.5 

Mixed media 27 22.7 59 26.7 

Arts/Creative education/instruction 26 21.8 48 21.7 

Photography 21 17.6 48 21.7 

Sculpture 24 20.2 42 19.0 

Installation art 20 16.8 38 17.2 

Ceramics 20 16.8 35 15.8 

Art gallery 15 12.6 31 14.0 

Crafts/Fine crafts 13 10.9 31 14.0 

Digital arts (computer/multimedia/new media, etc.) 12 10.1 31 14.0 

Printmaking 18 15.1 30 13.6 

Writing/Literary arts 14 11.8 30 13.6 

Film/Video/Television/Digital/Web-based 
entertainment production 

8 6.7 26 11.8 

Music 12 10.1 26 11.8 

Graphic arts/design 13 10.9 25 11.3 

Design 12 10.1 24 10.9 

Jewelry design/fabrication 15 12.6 22 10.0 

Fiber/Textile arts/Fashion/Costume design 14 11.8 21 9.5 

Arts administration/Arts advocacy 9 7.6 19 8.6 

Musical recording 7 5.9 17 7.7 

Book arts/illustration 6 5.0 16 7.2 

Theater arts (acting, directing, production, etc.) 9 7.6 16 7.2 

Healing arts/Art therapies 7 5.9 14 6.3 

Performance art 6 5.0 14 6.3 

Architecture 6 5.0 12 5.4 

Metalworking 7 5.9 11 5.0 
*Respondents may have selected multiple industries; table includes options selected by at least 5% of interested artists. 
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Ongoing Studio and Creative Work Space Rental:  Current Space Arrangements 

 
 
Approximately half (53%) of the artists interested in studio space currently have space they 
use only for their art/creative work (Table 24). 
 
 

Table 24:  Current Studio/Creative Work Space 
 
 
 
Have space used only for art/creative work? 

Studio Only All Interested in 
 Studio Space 

“yes” responses   “yes” responses 
            #           %            #            % 

Yes 73 61.3 117 52.9 

No 46 38.7 104 47.1 

Total 119 100.0 221 100.0 
 
 
 
Many (43%) of the artists interested in studio space use space within their home for their art 
or creative work, while 15% rent or own studio or other work space outside their home.  
One-third (33%) do not have the space they need for their art or creative work (Table 25). 
 

Table 25:  Current Studio/Creative Work Space Arrangement 

     Studio Only  All Interested in 
    Studio Space 

    “yes” 
responses    “yes” responses 

Work Space Arrangements            #           %           #           % 

I have space within my home that I use for my art or 

creative work 
52 43.7 94 42.5 

I don’t have the space I need for my art or creative work 32 26.9 73 33.0 

I rent or own studio or other work space outside my 

home 
24 20.2 33 14.9 

My work space is provided free of charge  9 7.6 19 8.6 

My work does not require designated space 2 1.7 2 0.9 

Total 119 *100.1 221 *99.9 
*Does not equal 100.0% due to rounding. 
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The interested artists who indicated that they rent  or own studio or creat ive  work space 
outs ide the ir  home  were asked what they pay for that space. Forty-two percent (42%) pay 
between $201 and $500 per month for their space, and 36% pay more than $500 monthly 
for their studio space (Table 26). 
 

Table 26:  Current Studio/Creative Work Space Cost 

    Studio Only 
(24) 

 All Interested in 
    Studio Space 

(33) 
    “yes” responses    “yes” responses 

Monthly Studio/Creative Work Space Cost               #             %              #              % 

$0 1 4.2 1 3.0 
$1 - $50 2 8.3 2 6.1 

$51 - $100 2 8.3 2 6.1 

$101 - $150 0 0.0 1 3.0 

$151 - $200 1 4.2 1 3.0 

$201 - $300 4 16.7 6 18.2 

$301 - $400 4 16.7 6 18.2 

$401 - $500 2 8.3 2 6.1 

More than $500 8 33.3 12 36.4 

Total 24 100.0 33 *100.1 
*Does not equal 100.0% due to rounding 
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Ongoing Studio and Creative Work Space Rental:  Needs and Preferences 
 
 
Forty-two percent (42%) of the artists interested in renting studio space on an ongoing basis 
need spaces of 350 square feet or less, while 35% want larger spaces in the range of 351 to 
650 square feet (Table 27). 
 

Table 27:  Space Requirements for Ongoing Studio Space 
 
 
 
Minimum Square Footage 

       Studio Only       All Interested in 
      Studio Space 

        “yes” responses       “yes” responses 

              #              %               #              % 

None (my work requires no dedicated space) 1 0.8 1 0.5 

Under 200 sq. feet 12 10.1 24 10.9 

200 - 350 sq. feet 39 32.8 69 31.2 

351 - 500 sq. feet 20 16.8 43 19.5 

501 - 650 sq. feet 23 19.3 35 15.8 

651 - 800 sq. feet 6 5.0 11 5.0 

801 - 1,000 sq. feet 7 5.9 14 6.3 

1,001 - 1,500 sq. feet 4 3.4 11 5.0 

More than 1,500 sq. feet 4 3.4 5 2.3 

Don’t know 3 2.5 8   3.6 

Total 119 100.0 221 *100.1 
     *Does not equal 100.0% due to rounding. 
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The interested artists were asked to identify the three features most desirable to them in a 
new studio or work space. The most popular are natural light, Internet access, high ceilings, 
and special ventilation (Table 28). (Additional important work space features are provided in 
Appendix C) 
 
 

Table 28:  Preferred Studio Space Features 

         Studio Only           All Interested in 
           Studio Space 

           “yes” responses         “yes” responses 

Important Features* # % # % 

Natural light 76 63.9 139 62.9 

Internet access (wired for high-speed 

Internet/ethernet jack) 
39 32.8 95 43.0 

High ceilings 53 44.5 83 37.6 

Special ventilation 27 22.7 52 23.5 

Additional storage 23 19.3 39 17.6 

Storefront/Direct street access for retail sales 21 17.6 38 17.2 

Soundproofing 15 12.6 37 16.7 

Plumbing/Special plumbing 18 15.1 34 15.4 

Oversized doors/Freight elevator 15 12.6 30 13.6 

Special electrical wiring 5 4.2 13 5.9 
 *Respondents may have selected multiple features; table includes options selected by at least 5% of interested artists. 
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The interested artists were also asked to identify the three types of space and amenities they 
would be most interested in sharing in a new, multi-use arts facility (Table 29). The most 
preferred types of space and amenities are general purpose studio space, gallery/exhibition 
space, classrooms/teaching space, storage (closet/locker), a ceramics studio/kiln, and a paint 
room.   

Table 29:  Preferred Spaces and Amenities for Ongoing Studio Rental 
 
 
 
Types of Space/Amenities* 

Studio Only All Interested in 
Studio Space 

“yes” responses “yes” responses 

# % # % 

General purpose studio space 55 46.2 102 46.2 

Gallery/Exhibition space 51 42.9 101 45.7 

Classrooms/Teaching space 30 25.2 49 22.2 

Storage (closet/locker) 21 17.6 49 22.2 

Ceramics studio/Kiln 25 21.0 47 21.3 

Paint room 25 21.0 47 21.3 

Business center (including copier, fax machine, postage meter, etc.) 21 17.6 40 18.1 

Woodworking shop 21 17.6 39 17.6 

Printmaking facilities 20 16.8 38 17.2 

Retail space 14 11.8 37 16.7 

Shared space with computers, software, CNC equipment, 3D 

printers, etc.) 
15 12.6 35 15.8 

Co-working space (shared office for freelancers, start-ups, etc.) 18 15.1 34 15.4 

Outdoor work area 14 11.8 34 15.4 

Collection or archival storage space 15 12.6 30 13.6 

Conference room 13 10.9 29 13.1 

Metalworking shop 15 12.6 27 12.2 

Kitchen (prep and/or demonstration) 12 10.1 26 11.8 

Rehearsal space (theater, performance art, music, etc.) 11 9.2 26 11.8 

Theater/Performance space (black box, flexible space) 12 10.1 22 10.0 

Traditional or digital dark room 8 6.7 21 9.5 

Film/Video screening room 8 6.7 19 8.6 

Recording studio 6 5.0 18 8.1 

Sound proof practice rooms 8 6.7 18 8.1 

Dance studio/rehearsal space 9 7.6 17 7.7 

Makerspace/Hackerspace 6 5.0 15 6.8 

Theater/Performance space (formal seating/permanent stage) 10 8.4 15 6.8 

Glass hot shop 6 5.0 13 5.9 

Scene/Prop/Costume shop 7 5.9 11 5.0 

Other 12 10.1 19 8.6 
*Respondents may have selected multiple types of space/amenities. 
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Forty-six percent (46%) of the artists interested in renting studio space on an ongoing basis 
could afford $250 or less per month for that space (paid in addition to costs for housing).  
Thirty percent (30%) could pay $500 or more each month (Table 30).    
 
 

Table 30:  Affordable Studio Space Costs 

           Studio Only          All Interested in      
          Studio Space 

Maximum Monthly Amount for          “yes” responses          “yes” responses 

Studio Space (excluding utilities)              #             %              #             % 

None 0 0.0 3 1.4 

Under $150 24 20.2 41 18.6 

$250  29 24.4 60 27.1 

$350  18 15.1 31 14.0 

$450  11 9.2 20 9.0 

$500  12 10.1 22 10.0 

$600  13 10.9 20 9.0 

$700 - $1,000 8 6.7 20 9.0 

More than $1,000 4 3.4 4 1.8 

Total 119 100.0 221 *99.9 
*Does not equal 100.0% due to rounding. 
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Yes 
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Figure 8:  Would you rent studio or creative work space on an 
occasional basis in Santa Fe? 

 
OCCASIONAL STUDIO AND CREATIVE WORK  SPACE RENTAL 
 
One-hundred twenty six (126) of the survey respondents (23%) indicated an interest in 
renting studio or creative work space (studio space) on an occasional basis in Santa Fe 
(Figure 8).  Sixty-four (64) of these respondents were only  interested in renting studio space 
on an occasional basis, while 62 also expressed interest in live/work space and/or ongoing 
studio space rental in a new, multi-use arts facility.  (For the 62 respondents interested in 
both occasional studio space rental and  other space, it is reasonable to assume that they may 
choose occasional studio space rental as wel l  as  ongoing studio space rental or relocation to 
live/work space in Santa Fe.) 
  
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Most (87%) of the artists interested in renting studio space on an occasional basis currently 
reside in Santa Fe (Table 31).  
 

Table 31:  Current Residence 
                                                                  
 
 
Santa Fe Residence 

       Occasional  
      Rental Only 

      All Interested in      
      Occasional Rental 

        “yes” responses         “yes” responses 

              #             %                 #                  % 

No 4 6.3 9 7.1 

Yes, but not currently 3 4.7 8 6.3 

I currently live in Santa Fe 57 89.1 109 86.5 

Total 64 *100.1 126 *99.9 
    *Does not equal 100.0% due to rounding. 
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The most common arts, cultural and creative industries of those interested in occasional 
studio space rental are painting/drawing, photography, mixed media, and arts/creative 
education and instruction (Table 32). (Additional arts, cultural and creative industries are 
provided in Appendix C) 
 
 

Table 32:  Arts/Cultural and Creative Industries 

 Occasional  
Rental Only 

All Interested in 
Occasional Rental 

   “yes” responses “yes” responses 

Arts/Cultural and Creative Industries* # % # % 

Painting/Drawing 15 23.4 38 30.2 

Photography 13 20.3 30 23.8 

Mixed media 15 23.4 29 23.0 

Arts/Creative education/instruction 11 17.2 27 21.4 

Writing/Literary arts 13 20.3 22 17.5 

Arts administration/Arts advocacy 12 18.8 20 15.9 

Art gallery 9 14.1 17 13.5 

Film/Video/Television/Digital/Web-based 
entertainment production 

9 14.1 16 12.7 

Crafts/Fine crafts 6 9.4 15 11.9 

Digital arts (computer/multimedia/new media, etc.) 7 10.9 15 11.9 

Graphic arts/design 6 9.4 15 11.9 

Music 7 10.9 15 11.9 

Installation art 8 12.5 14 11.1 

Sculpture 9 14.1 14 11.1 

Theater arts (acting, directing, production, etc.) 9 14.1 14 11.1 

Performance art 7 10.9 13 10.3 

Printmaking 5 7.8 13 10.3 

Design 3 4.7 11 8.7 

Ceramics 6 9.4 10 7.9 

Fiber/Textile arts/Fashion/Costume design 2 3.1 9 7.1 

Healing arts/Art therapies 2 3.1 8 6.3 

Metalworking 3 4.7 8 6.3 

Woodworking 3 4.7 8 6.3 

Culinary arts 2 3.1 7 5.6 

Dance/Choreography 4 6.3 7 5.6 

Jewelry design/fabrication 4 6.3 7 5.6 

Musical recording 1 1.6 7 5.6 
*Respondents may have selected multiple industries; table includes options selected by 5% or more of interested artists. 
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The artists interested in renting studio space on an occasional basis were asked to identify 
the types of space and amenities that would be most important to them (Table 33). 
Gallery/exhibition space was of interest to many of these artists (38%). Other preferred 
types of space and amenities include gallery/exhibition space, general purpose studio space, 
a business center, classrooms/teaching space, and a shared space with computers, software, 
and other equipment. 
 

Table 33:  Preferred Spaces and Amenities for Occasional Studio Space Rental 
 
 
 
Types of Space/Amenities * 

Occasional 
Rental Only 

All Interested in 
Occasional Rental 

“yes” responses “yes” responses 
# % # % 

Gallery/Exhibition space 25 39.1 48 38.1 

General purpose studio space 15 23.4 37 29.4 

Business center (including copier, fax machine, postage meter, etc.) 14 21.9 31 24.6 

Classrooms/Teaching space 17 26.6 29 23.0 

Shared space with computers, software, CNC equipment, 3D 

printers, etc.) 
12 18.8 26 20.6 

Co-working space (shared office for freelancers, start-ups, etc.) 8 12.5 23 18.3 

Printmaking facilities 9 14.1 23 18.3 

Paint room 6 9.4 22 17.5 

Kitchen (prep and/or demonstration) 7 10.9 19 15.1 

Storage (closet/locker) 6 9.4 19 15.1 

Outdoor work area 5 7.8 18 14.3 

Traditional or digital dark room 9 14.1 17 13.5 

Conference room 6 9.4 16 12.7 

Retail space 4 6.3 16 12.7 

Rehearsal space (theater, performance art, music, etc.) 11 17.2 15 11.9 

Theater/Performance space (black box, flexible space) 11 17.2 15 11.9 

Metalworking shop 8 12.5 14 11.1 

Woodworking shop 5 7.8 14 11.1 

Ceramics studio/Kiln 8 12.5 13 10.3 

Collection or archival storage space 5 7.8 13 10.3 

Theater/Performance space (formal seating/permanent stage) 9 14.1 13 10.3 

Dance studio/rehearsal space 7 10.9 12 9.5 

Recording studio 5 7.8 11 8.7 

Film/Video screening room 7 10.9 10 7.9 

Scene/Prop/Costume shop 6 9.4 9 7.1 

Makerspace/Hackerspace 3 4.7 8 6.3 

Sound proof practice rooms 2 3.1 4 3.2 

Glass hot shop 1 1.6 1 0.8 

Other 6 9.4 10 7.9 
  *Respondents may have selected multiple types of space/amenities. 
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OTHER SURVEY QUESTIONS 
 
All survey respondents were asked to select, from a list provided, the fee-based programs 
and/or services in which they would be interested if the programs and services were made 
available affordably in Santa Fe to participants of a new arts/creative facility and to the 
general public. The following table (Table 34) shows the programs and services selected by 
all survey respondents as well as by respondents not interes ted in space o f  any kind . The 
most commonly selected programs and services are networking opportunities, healthcare/ 
social service assistance programs, business development workshops and a shared tools/ 
equipment program. 

 
Table 34: Fee-Based Programs and Services 

 
Programs and Services * 

Respondents 
Interested only in 

Programs and 
Services 

(106) 

 
All Respondents 

(543) 

# % # % 

Networking opportunities 33 31.1 158 29.1 

Healthcare/Social service assistance programs 25 23.6 149 27.4 

Business development workshops (grant writing, business 
plan development, etc.) 

21 19.8 139 25.6 

Shared tools/equipment program 11 10.4 137 25.2 

Master classes/Workshops in the visual arts 25 23.6 132 10.7 

Web design assistance 29 27.4 132 24.3 

Legal assistance (contracts, dispute resolution, taxes, etc.) 21 19.8 121 22.3 

Accounting/Bookeeping services 12 11.3 93 17.1 

Management consulting (marketing, business strategy, etc.) 16 15.1 89 16.4 

Communal working space in a creative office incubator 
setting 

11 10.4 78 14.4 

Portfolio development workshops 13 12.3 62 11.4 

Master classes/Workshops in the performing arts 8 7.5 58 10.7 

None of the above 10 9.4 36 6.6 
        *Respondents may have selected multiple programs and/or services 

 
 



Arts Surveys – Santa Fe 

 
- 38 -  

 
 
Survey respondents who currently live in Santa Fe and who indicated that they were 
interested in relocating to an affordable artists’ live/work community and/or renting studio 
or creative work space on an ongoing basis in a new, multi-use arts and creative industries 
facility were asked the following question:  “If you have considered relocating to another city 
or town in the future, would this affordable live/work or studio rental opportunity 
encourage you to stay in Santa Fe?” Eighty percent (80%) of these respondents indicated 
that this new opportunity would increase the likelihood they would remain in Santa Fe 
(Table 35). 
 

Table 35:  Likelihood that New Opportunity Would Encourage Staying in Santa Fe 
 
Encourage Staying in Santa Fe? 

 
    #      % 

Yes 238 80.1 

No 13 4.4 

Not applicable - I have not considered relocating to another city or 

town 
46 15.5 

Total 297 100.0 
 
 
 
 
INTEREST IN ADDITIONAL CONTACT OR PARTICIPATION 
 
 
At the end of the survey, respondents were asked if they were interested in being contacted 
or wanted to be involved in the study and proposed project.  The survey respondents could 
sign up for additional contact regardless of their interest in relocation to or rental of space in 
a new, multi-use arts facility.  
 
Of the survey respondents (543): 
 

• 406 (75%) indicated they would be interested in receiving further information about 
the project in Santa Fe. 

 
• 334 (62%) indicated they would be interested in being added to an interest list for the 

project.  
 

• 206 (38%) indicated they would be interested in volunteering for the project. 
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Summary of Survey Results – Arts, Creative, and Cultural 
Organizations and Businesses 
 
 
Representatives of 89 organizations and businesses completed the Santa Fe Survey of Arts, 
Creative, and Cultural Organizations and Businesses.  Forty-six percent (46%) of these 
representatives describe themselves as Owner, 24% as Executive Director/President/ 
CEO/Executive Staff, 9% as Artistic Director/Creative Director, and 8% as Board 
Chair/Board Member. The following is a summary of the organization and business 
representatives’ responses to the survey. 
 
Seventy-four (74) of the responding organization and business representatives (83%) indicated 
an interest in utilizing some type of space in a new, multi-use arts facility in Santa Fe. 
 
Sixty-six (66) of the organizations are interested in relocation and 58 are interested in renting 
space on a short-term or occasional basis. Fifty (50) are interested in both relocation and 
short-term rental (Figure 9). These organizations may be interested in one option or the 
other, or in a combination of permanent space and short-term rental. Additionally, the 
organizations and businesses interested in both relocation and short-term rental may or may 
not  be interested in the same type of space whether they relocate or rent space in a new, 
multi-use arts facility. 
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ARTS, CREATIVE AND CULTURAL ORGANIZATIONS AND BUSINESSES 

INTERESTED IN RELOCATION AND/OR RENTAL 
 
 
The data in this section pertains to the 74 organizations and businesses that indicated an 
interest in relocation and/or rental in a new multi-use arts facility in Santa Fe. 
 
 
Sixty-two (62) of the interested organizations and businesses (84%) are currently located 
within the city of Santa Fe (Table 36). 

 
Table 36:  Current Location 

 
City (Primary Location Based on Zip Code) 

 

# % 
Santa Fe, NM 62 83.8 
Albuquerque, NM 3 4.1 
Lamy, NM 2 2.7 
Other New Mexico cities 5 6.8 
Other states 2 2.7 

Total 74 *100.1 
     *Does not equal 100.0% due to rounding 
 
  
 
Nearly half (49%) are for-profit businesses, 37% are 501(c)(3) or other nonprofit 
organizations, and 5% have not yet determined their business structure (Table 37).   
 

Table 37:  Organization/Business Structure 
 
Organization/Business Structure 

 

#           % 

For-profit business (Corporation/LLC/Partnership/Sole proprietor, etc.)  36 48.6 

501(c)(3)/Other nonprofit organization  27 36.5 

Structure not yet determined 4 5.4 

An organization affiliated with a university or educational institution 2 2.7 

Governmental agency/entity  0  0.0 

Other 5 6.8 

Total 74 100.0 
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Forty-three percent (43%) are primarily arts and cultural organizations, 31% are creative 
businesses, and 18% are arts-related organizations or businesses (Table 38). 
 

Table 38:  Type of Organization or Business 
 
Organization/Business Type 

  

#         % 

Primarily an arts or cultural organization 32 43.2 

A creative business 23 31.1 

An arts-related organization or business 13 17.6 

Not an arts organization, creative business or arts-related organization  6 8.1 

Total 74 100.0 
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The interested organizations and businesses represent a wide variety of arts, cultural and 
creative industries, the most common of which are arts/creative education and instruction, 
writing/literary arts, and music (Table 39).  

Table 39:  Arts, Cultural and Creative Industries 

 
Arts, Cultural and Creative Industries* 

 
# % 

Arts/Creative education/instruction 24 32.4 

Writing/Literary arts 16 21.6 

Music 15 20.3 

Arts advocacy/Artists services & support/Technical assistance 13 17.6 

Performance art 13 17.6 

Theater arts 13 17.6 

Design 12 16.2 

Digital art (computer/multimedia/new media, etc.) 11 14.9 

Painting/Drawing 11 14.9 

Photography 11 14.9 

Arts administration 10 13.5 

Sculpture 10 13.5 

Art gallery/Curatorial 9 12.2 

Mixed media 9 12.2 

Arts retail (arts supply, costume sale/rental, music store, etc.) 8 10.8 

Film/Video/Television/Animation/Web-based content production 8 10.8 

Graphic arts/design 8 10.8 

Dance/Choreography 7 9.5 

Marketing/Branding 7 9.5 

Ceramics 6 8.1 

Fiber/Textile arts/Fashion/Costume design 6 8.1 

Jewelry design/fabrication 6 8.1 

Crafts 5 6.8 

Folk and traditional art 5 6.8 

Glass 5 6.8 

Interior design/Architectural landscaping 5 6.8 

Woodworking 5 6.8 
 *Respondents may have selected multiple industries; table includes options selected by 5 or more interested organizations/businesses 
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Thirty-nine percent (39%) of the interested organizations and businesses are established 
organizations or businesses that have been in operation for at least 11 years (Table 40). 
Forty-seven percent (47%) have been in existence for 3 – 10 years, and 14% have been 
operating for 2 years or less. 
 

Table 40:  Age of Organization or Business 
 
Years 

 
#          % 

Not yet in operation 0 0.0 

Less than one year 4 5.4 

1-2 years 6 8.1 

3-5 years 20 27.0 

6-10 years 15 20.3 

11-15 years 7 9.5 

16-20 years 6 8.1 

More than 20 years 16 21.6 

Total 74 100.0 
 
 
 
 

 
Many (41%) of the interested organizations and businesses have no full-time employees and 
approximately one-third (34%) have no part-time employees. The majority (60%) have at 
most two volunteers, and 35% have 6 or more volunteers on staff (Table 41). Approximately 
half (49%) of the interested organizations and businesses have between 1 and 5 full-time 
employees. 
 

Table 41:  Full-Time and Part-Time Employees 
 
# of Employees 

         Full-Time     Part-Time  Volunteers 

#          %         #        %         #          % 

None 30 40.5 25 33.8 24 32.4 
1 – 2 29 39.2 23 31.1 20 27.0 
3 – 5 7 9.5 15 20.3 4 5.4 
6 – 10 5 6.8 5 6.8 7 9.5 
11 -20 0 0.0 4 5.4 8 10.8 
More than 20 3 4.1 2 2.7 11 14.9 
Total 74 *100.1 74 *100.1 74 100.0 

     *Does not equal 100.0% due to rounding 
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Forty-seven percent (47%) of these organizations and businesses have 1 - 25 daily visitors, 
customers or patrons at their primary location (Table 42).  Thirty-one percent (31%) do not 
have any visitors, customers or patrons on a daily basis. Six (6) organizations or businesses 
(8%) see over 100 visitors, customers, or patrons daily. 
 

Table 42:  Daily Visitors/Customers/Patrons 
 
Average Number per Day 

 
#         % 

None 23 31.1 

1 - 25 35 47.3 

26 - 50 6 8.1 

51 - 100 4 5.4 

101 - 250 1 1.4 

Over 250 5 6.8 

Total 74 *100.1 
      *Does not equal 100.0% due to rounding 
 
 
 
 
The survey asked whether the organization or business holds onsite public or private events 
that attract 20 or more attendees.  Fifty-three (53) respondents indicated that they do so, but 
the number of public or private events hosted annually and the number in attendance varies 
considerably (Table 43). The majority of these organizations and businesses host very few 
events annually. Nine (9) hold over 50 small events annually (attended by 20 to 100 people) 
and 22 hold events attended by over 300 people. Public or private events may include stage 
productions, workshops, festivals, speaking engagements, and special exhibits.   
 

Table 43:  Annual Events x Attendance  
 ----------------------- # of Annual Events ----------------------- 

Attendance None 1 – 3 4 – 10 11 – 20 21- 50 Over 
50 Total 

Attended by 20 – 50 people 7 18 16 3 4 5 53 

Attended by 51 - 100 people 17 23 6 2 1 4 53 

Attended by 101 – 300 people 28 13 6 2 2 2 53 

Attended by over 300 people 31 16 2 1 2 1 53 
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Half of the interested organizations and businesses have annual operating budgets of 
$50,000 or less (Table 44). Fifteen percent (15%) have larger annual budgets over $500,000.  
Eight percent (8%) have not yet determined their annual budget. 
 

Table 44:  Annual Operating Budget 
 
U.S. Dollars 

 
#          % 

Annual budget has not yet been determined 6 8.1 

Under $10,000 15 20.3 

$10K - $50K 22 29.7 

$51K - $100K 8 10.8 

$101K - $250K 3 4.1 

$251K - $500K 9 12.2 

$501K - $1M 5 6.8 

$1.1M - $3M 4 5.4 

Over $3 Million 2 2.7 

Total 74 *100.1 
      *Does not equal 100.0% due to rounding 

 
 
 
Representatives of interested organizations and businesses were asked about changes they 
anticipate in their organization or business in the next three years. Over two-thirds of the 
interested organizations and businesses are anticipating increases in their range of services 
(68%) and audience/visitor/constituency population (73%; Table 45). Over half are 
anticipating increases in their operating budget (62%), their space requirements (61%) and 
their number of staff (53%) during this period. Most of those not expecting increases 
anticipate no change over the next three years in these areas.   
 
 

                    Table 45:  Anticipated Changes over the Next Three Years 

 Type of Change 

----------------------------# of Organizations------------------------- 

Decrease Same Increase Total 

Operating Budget 4 24 46 74 
Number of Staff 1 34 39 74 
Space Requirements 2 27 45 74 
Audience/Visitor/Constituency Population 1 19 54 74 
Range of Services 1 23 50 74 
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ARTS, CREATIVE, AND CULTURAL ORGANIZATIONS & BUSINESSES 

INTERESTED IN RELOCATION:  SPACE NEEDS AND PREFERENCES 
 
This section contains information for those organizations and businesses that expressed an 
interes t  in re locat ion  to a new, multi-use arts facility in Santa Fe. 
 
Of the 66 organizations and businesses interested in relocation, 30% are extremely 
interested, 30% are very interested, and 32% are somewhat interested in a new, multi-use 
arts facility. 
 
Approximately two-thirds (68%) of the organizations and businesses that would relocate are 
interested in the Santa Fe Railyard/Baca Street area (Table 46). Over half (56%) would 
consider Downtown Santa Fe, and 44% would be interested in the St. Michael’s Drive area.  
 

Table 46:  Location of Interest – Relocation*  
 
Area 

Relocation (66) 
# % 

Santa Fe Railyard/Baca Street Area 45 68.2 

Downtown 37 56.1 

St  Michael's Drive Area 29 43.9 

North of Santa Fe/Tesuque 13 19.7 

Airport Road/South Santa Fe 11 16.7 

Community College District 10 15.2 

Highway 14 Corridor/La Cienega 6 9.1 

Other 8 12.1 

No preference 5 7.6 
      *Respondents may have selected multiple locations. 
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The organizations and businesses interested in relocation were asked about their needs for 
space, both for their sole use and spaces that may be shared with others. 
 
With respec t  to  spaces  for  so le  use ,  44% require administrative space (Table 47), and 23% 
want studio space for individual artists and creatives. 
 

Table 47:  Types of Space Required for Relocation – Sole Use 
 
Type of Space* 

Relocation (66) 
# % 

Administrative space 29 43.9 

Studio space for individual artists and creatives 15 22.7 

Conference/Meeting room 12 18.2 

Retail space 11 16.7 

Specialized work spaces for artists and creatives (e.g., recording studio, 

traditional/digital dark room, ceramics studio, etc.) 
10 15.2 

Collection or archival storage space 9 13.6 

Classrooms/Teaching space 8 12.1 

Gallery/Display space 8 12.1 

Rehearsal space (multi-use) 7 10.6 

Storage space for productions/equipment (for costumes, music stands, props, etc.) 6 9.1 

Event space (for receptions, fundraisers, client entertaining, etc.) 5 7.6 

Theater/Performance space (formal seating/permanent stage) 3 4.5 

Scene/Prop/Costume shop 2 3.0 

Theater/Performance space (black box, flexible space) 2 3.0 

Ticketing/Box office 2 3.0 

Dance studio/rehearsal space 1 1.5 

Other 13 19.7 
  *Respondents may have selected multiple types of space 
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With respect to spaces  required for  shared use , the majority require event space (65%; 
Table 48). Other shared spaces required by many of the interested organizations include a 
conference/meeting room (53%), classrooms/teaching space (50%), and a business center 
(49%).  
 

Table 48:  Types of Space Required for Relocation – Shared Use 
 
Type of Space* 

Relocation (66) 
# % 

Event space (for receptions, fundraisers, client entertaining, etc.) 43 65.2 

Conference/Meeting room 35 53.0 

Classrooms/Teaching space 33 50.0 

Business center (shared copier, fax, etc.) 32 48.5 

Gallery/Display space 26 39.4 

Communal space for networking with others in the facility 25 37.9 

Administrative space (co-working space with some shared private rooms, wireless, 

work stations etc.)  
24 36.4 

Reception desk (shared/staffed) 22 33.3 

Specialized work spaces for artists (e.g., recording studio, traditional/digital dark 

room, ceramics studio, CNC equipment, 3D printer, etc.) 
22 33.3 

Collection or archival storage space 18 27.3 

Retail space 17 25.8 

Theater/Performance space (black box, flexible space) 16 24.2 

Rehearsal space (multi-use) 15 22.7 

Theater/Performance space (formal seating/permanent stage) 15 22.7 

Ticketing/Box office 15 22.7 

Storage space for productions/equipment (for costumes, music stands, props, etc.) 13 19.7 

Studio space for individual artists 13 19.7 

Dance studio/rehearsal space 12 18.2 

Scene/Prop/Costume shop 11 16.7 

Other 5 7.6 
  *Respondents may have selected multiple types of space 
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Twenty (20) of the organizations and businesses interested in relocation indicated that they 
require some type of theater/performance space. These respondents were asked about the 
size of space they need (Table 49). Half require 99 seats or less, half need 100 to 249 seats, 
and five require larger venues with 350 seats or more. 
 

Table 49:  Size of Performance/Production Space Required for Relocation 

Number of Seats Required* 
Relocation (20) 

# % 
 99 seats or smaller 10 50.0 

100 - 249 seats 10 50.0 

250 - 349 seats 6 30.0 

350 - 499 seats 4 20.0 

500 - 999 seats 1 5.0 

1,000 seats or more 0 0.0 
      *Respondents may have selected more than one option 
 
 
The organizations and businesses interested in relocation were also asked about which 
special programs or features, if incorporated into the project, would increase their interest in 
the project (Table 50). Most expressed interest in Internet services (77%), and 53% would be 
interested in shared marketing. Other desired special programs or features include 24-hour 
access (47%), green building design/LEED certification (47%), leasable onsite or adjacent 
parking (46%), and pooled purchase for contract services (42%). 
 

Table 50:  Special Programs and Features Desired for Relocation 
 
Type of Program or Feature* 

Relocation (66) 
# % 

Internet access (wired for high-speed Internet/ethernet jack) 51 77.3 

Shared marketing 35 53.0 

24-hour access 31 47.0 

Green building design/LEED certification 31 47.0 

Leasable onsite or adjacent parking 30 45.5 

Pooled purchase for contract services (e.g., technology 

assistance, web design, etc.) 
28 42.4 

Security personnel onsite/monitored security cameras 18 27.3 

Business development workshops 17 25.8 

Child care 7 10.6 

Other 11 16.7 

None: Special programs and features are not an influencing 
factor in our location decision 

4 6.1 

*Respondents may have selected multiple programs or features 
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The respondents interested in relocation were asked about the amount of space they would 
require.  Consistent with the variety in the types of space needed, the amount of space the 
interested organizations and businesses require varies widely (Table 51).  Thirty-nine percent 
(39%) do not need separate administrative or office space, 36% percent require 250 square 
feet or less, and 14% require more than 750 square feet of administrative space.  Many (44%) 
do not require retail/display/exhibit spaces (although some may use other space for these 
purposes). 
 
 

Table 51:  Amount of Space Required for Relocation 
 
 ------------------------------------------------ Type of Space -------------------------------------------------- 

 Size of Space Overall  
Administrative/ 

Office  
Display/ 

Exhibit/Retail Rehearsal  

Shop/Studio/ 
Production/ 
Other Work 

Space 

Storage/ 
Other 

None -- 12 26 45 22 8 

Included in other space -- 14 3 5 9 11 

Don't know 12 3 12 5 4 7 

Less than 100 sq. feet 4 6 5 0 2 14 

100 - 250 sq. feet 7 18 5 1 5 10 

251 - 500 sq. feet 1 3 6 1 5 7 

501 - 750 sq. feet 8 1 3 2 9 5 

751 - 1,000 sq. feet 14 6 3 2 7 1 

1,001 - 2,000 sq. feet 14 2 3 4 2 2 

Over 2,000 sq. feet 6 1 0 1 1 1 
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The 66 representatives of organizations and businesses interested in relocation were asked 
about current space plans. 
 

 24% (16) currently have plans to re locate  
 41% (27) have plans to expand or open addit ional  space 
 41% (27) have plans to launch a new enterpr ise  

 
 
Of those with plans to change their space, most are flexible in the timing of these changes 
and able to respond whenever space becomes available.  Many plan to relocate or create new 
space within the next year (Table 52). 

 
Table 52:  Timing of Space Changes for Respondents Interested in Relocation 

 
 When? 

--------------------------- # of Organizations ------------------------- 

Relocation  Expansion  New Enterprise  
Immediately/As soon as space 
becomes available 4 4 2 

Flexible (whenever space becomes 
available) 9 16 15 

One year 3 6 8 

Two years 0 1 2 

Three or more years 0 0 0 

Total 16 27 27 
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ARTS, CREATIVE, AND CULTURAL ORGANIZATIONS & BUSINESSES INTERESTED 

IN RENTAL:  SPACE NEEDS AND PREFERENCES  
 
This section contains information for the 58 organizations and businesses that expressed an 
interes t  in short - t erm or occas ional  rental  o f  space  in a new, multi-use arts facility in Santa 
Fe. 
 
 
Nearly three-quarters (74%) of the organizations and businesses that would rent space 
expressed interested in Downtown Santa Fe (Table 53). Sixty-nine percent (69%) are 
interested in the Santa Fe Railyard/Baca Street area.  
 

Table 53:  Location of Interest – Rental*  
 
Area 

Rental (58) 
# % 

Downtown 43 74.1 

Santa Fe Railyard/Baca Street Area 40 69.0 

St  Michael's Drive Area 28 48.3 

North of Santa Fe/Tesuque 15 25.9 

Community College District 8 13.8 

Airport Road/South Santa Fe 7 12.1 

Highway 14 Corridor/La Cienega 6 10.3 

Other 6 10.3 

No preference 4 6.9 
      *Respondents may have selected multiple locations. 
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These organizations and businesses were asked about the types of space they would be most 
interested in renting (Table 54). The types of space selected most frequently for short-term 
or occasional rental include event space (59%), classrooms/teaching space (55%), a 
conference/meeting room (40%), and gallery/display space (31%). 
 

Table 54:  Types of Space Required for Short-term or Occasional Rental 
 
Type of Space Required* 

Rental (58) 
# % 

Event space (for receptions, fundraisers, client entertaining, etc.) 34 58.6 

Classrooms/Teaching space 32 55.2 

Conference/Meeting room 23 39.7 

Gallery/Display space 18 31.0 

Theater/Performance space (black box, flexible space) 16 27.6 

Rehearsal space (multi-use) 15 25.9 

Theater/Performance space (formal seating/permanent stage) 15 25.9 

Office space (private, for special or short-term projects) 13 22.4 

Dance studio/rehearsal space 11 19.0 

Retail space 11 19.0 

Studio space for individual artists 10 17.2 

Recording studio 9 15.5 

Storage space for productions/equipment (for costumes, music stands, 
props, etc.) 

8 13.8 

Ticketing/Box office 8 13.8 

Scene/Prop/Costume shop 6 10.3 

Paint room 5 8.6 

Photography production/Traditional/Digital dark room 5 8.6 

Printmaking facilities 5 8.6 

Woodworking shop 5 8.6 

Collection or archival storage space 4 6.9 

Music practice room 4 6.9 

Ceramics studio/Kiln 3 5.2 

Foundry area 3 5.2 

Metalworking shop 3 5.2 

Workstation in a co-working environment (access to wireless, work 

table, etc.) 
3 5.2 

Glass hot shop 1 1.7 

Other  4 6.9 
     *Respondents may have selected multiple types of space 
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Interested respondents who indicated they require theater/performance space on a short-
term or occasional basis were asked about the size of space they need (Table 55). Over two-
thirds (68%) require 100 to 249 seats, 42% require 99 seats or less, and 42% need larger 
venues with 350 seats or more. 
 

Table 55:  Size of Performance/Production Space Required for Rental 

Number of Seats Required* 
Rental (19) 
# % 

 99 seats or smaller 8 42.1 

100 - 249 seats 13 68.4 

250 - 349 seats 3 15.8 

350 - 499 seats 6 31.6 

500 - 999 seats 2 10.5 

1,000 seats or more 0 0.0 
        *Respondents may have selected more than one option 
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ADDITIONAL SURVEY INFORMATION 

 
 

At the end of the survey all respondents were asked about their interest in receiving further 
information about the potential multi-use arts facility in Santa Fe. 
 

• 70 of the organizations and businesses represented (79%) indicated they would be 
interested in receiving further information about this project. 
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Appendix A:  Survey Methodology 
 
 

Artspace Projects Inc. and Swan Research and Consulting designed two surveys for use in 
this study, utilizing review and input from representatives of the City of Santa Fe and 
Creative Santa Fe. The Survey of Artists’ and Creative Individuals’ Space Needs & 
Preferences (artist survey) was designed for artists and others working in the arts, cultural 
and creative industries, and addressed four areas of interest, including current living and 
working information; preferences for living and work space; demographic information; and 
the respondent’s personal interest in relocation to an affordable artists’ live/work 
community, and/or rental of studio or creative work space on an ongoing or occasional 
basis. The second survey, the Survey of Arts, Creative, and Cultural Organizations & 
Businesses (organization survey), was intended for representatives of arts and cultural 
organizations, and creative and arts-friendly businesses. This survey included questions about 
the organization or business, existing plans for relocation and/or expansion, space 
preferences and needs, and interest in tenancy or short-term rental of space in a multi-use 
arts and creative industries facility in Santa Fe.  
  
In May 2013, individuals and organizations were invited to participate in the surveys and 
provided with the link to access the surveys online. The City of Santa Fe and Creative Santa 
Fe identified the individuals and organizations through their affiliation with various arts 
organizations and cultural activities in the city of Santa Fe and the surrounding area. 
Potential survey respondents were notified via email blasts, e-newsletters and social media, 
and information regarding the surveys was disseminated at a public meeting, at artist events 
and markets, and through local print, radio and TV media.  Laptops were made available at 
some events for respondents’ use. 
 
The surveys were available for 12 weeks via the Internet, utilizing the Survey Gizmo survey 
application. Once the entry website was accessed, the respondent was given the option of 
completing the artist survey, the organization survey, or both surveys, and then directed 
step-by-step through survey completion.  Respondents who completed the artist survey were 
assured that their responses would remain anonymous and would be held in confidence. 
Respondents to the organization survey were informed that their responses would only be 
reviewed by those directly involved in the project.   
 
Five hundred forty-three (543) individuals completed the artist survey. Ninety-one (91) 
representatives of arts organizations and creative businesses completed the organization 
survey. The organization survey was completed by more than one representative from two 
organizations resulting in two completed surveys for these entities.  The “duplicate” surveys 
were reviewed and surveys were removed from the final data set so that summary statistics 
included in this report were based on a single survey from each organization or business (89 
in total).  
  
The level of response obtained in these surveys is consistent with similar studies of this kind 
involving surveys of narrow content and longer length.   
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The survey samples, as obtained from mailing lists of various arts organizations and 
businesses, are samples of convenience. While believed to be grossly representative of the 
target population (all artists and individuals working in the arts, cultural and creative 
industries, and arts, cultural and creative organizations in and around the area), generalization 
of the findings to these broader populations should be conducted with utmost caution. 
Because of the non-random nature of the sample, the data reported include only descriptive 
statistics. Substantial differences in numbers and percentages are deemed meaningful, as are 
patterns in the data.  As with any measurement tool, some error is inherent; small group 
differences or percentages should be interpreted carefully. 
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Appendix B: Current Residence - Interested Artists and Creatives 

 
 
 

 Interested Respondents Currently Residing in Santa Fe 
 

 

   

 
 

Interested Respondents Currently Residing in Other New Mexico Cities 
 

City 
Live/Work Studio Rental Occasional Space 
# % # % # % 

Albuquerque 24 9.4 11 5.0 9 7.1 

Las Cruces 2 0.8 0 0.0 0 0.0 

Taos 2 0.8 0 0.0 1 0.8 

Abiquiu 1 0.4 1 0.5 0 0.0 

Cerrillos 0 0.0 2 0.9 3 2.4 

Espanola 1 0.4 0 0.0 1 0.8 

Glorieta 1 0.4 0 0.0 0 0.0 

Hillsboro 0 0.0 1 0.5 0 0.0 

Lamy 1 0.4 2 0.9 0 0.0 

Las Vegas 1 0.4 1 0.5 0 0.0 

Lemitar 1 0.4 0 0.0 0 0.0 

Los Alamos 1 0.4 0 0.0 0 0.0 

McIntosh 1 0.4 0 0.0 0 0.0 

Placitas 0 0.0 0 0.0 1 0.8 

Tesuque 1 0.4 0 0.0 2 1.6 

Tijeras 0 0.0 1 0.5 0 0.0 

Truth or Consequences 1 0.4 0 0.0 0 0.0 

Total 38 15.0 19 8.8 17 13.5 
 

Zip Code 
Live/Work Studio Rental Occasional Space 
# % # % # % 

87505 80 31.5 74 33.5 38 30.2 

87501 56 22.0 65 29.4 34 27.0 

87507 31 12.2 26 11.8 21 16.7 

87508 25 9.8 17 7.7 10 7.9 

87506 4 1.6 10 4.5 1 0.8 

87502 1 0.4 1 0.5 1 0.8 

Total 197 77.5 193 87.4 105 83.4 
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Interested Respondents Currently Residing in Other States 
 

State 
Live/Work Studio Rental Occasional Space 
# % # % # % 

Arizona 4 1.6 2 0.9 2 1.6 

California 3 1.2 1 0.5 1 0.8 

Florida 1 0.4 0 0.0 0 0.0 

Georgia 1 0.4 0 0.0 0 0.0 

Massachusetts 1 0.4 0 0.0 0 0.0 

Maryland 1 0.4 0 0.0 0 0.0 

New Jersey 0 0.0 1 0.5 0 0.0 

New York 1 0.4 1 0.5 0 0.0 

Oregon 1 0.4 0 0.0 0 0.0 

Texas 1 0.4 1 0.5 0 0.0 

Virginia 1 0.4 1 0.5 0 0.0 

Wisconsin 2 0.8 1 0.5 1 0.8 

West Virginia 1 0.4 1 0.5 0 0.0 

N/A* 1 0.4 0 0.0 0 0.0 

Total 19 7.6 9 4.4 4 3.2 
  *Zip code provided was invalid 
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Respondents Interested in Relocation: 
Distribution of Current Residence by Zip Code 
   
         Size of circle indicates relative frequency of responses by zip code 
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Appendix C:  Survey Data – Additional Responses of  
Interested Artists and Creatives 
 
 
This appendix contains responses of artists and creative individuals interested in relocating 
to new live/work space, renting studio or creative work space on an ongoing basis, and/or 
renting studio or creative work space on an occasional basis, in Santa Fe. These responses 
were not included in the main report because either the response rate was low, or the 
response was entered as free text. These additional responses are provided in the following 
tables.  
 
 

Art i s t s  and Creat ives  Interes t ed in  Relocat ion (254) :  
 
Survey Question:  In which area(s) of Santa Fe would you be interested in relocating to an 
affordable artists’ live/work community? (Select all that apply) 
 

Other Areas of Santa Fe in which Interested Artists are Interested - Relocation 
 

Location 

Responses 
# % 

2nd Street Area 2 0.8 

Agua Fria Village 1 0.4 

Behind The Screen on St. Michaels and Siringo 1 0.4 

Casa Solana district 1 0.4 

Casa Solana, Casa Alegre 1 0.4 

Cerro Gordo valley 1 0.4 

Cuyamungue 1 0.4 

East side of town/ Railyard although NOT Baca area, I find it to be too grunge 1 0.4 

East, southeast 1 0.4 

El Dorado area, along I-25N or Old Las Vegas Hwy 1 0.4 

Eldorado 1 0.4 

Galisteo 1 0.4 

Hickox street area by tune up. . . anywhere over there 1 0.4 

Museum Hill/St. John's College 1 0.4 

Near Museum Hill 1 0.4 

North of the city 1 0.4 

Off Agua Fria 1 0.4 

On campus of cca/childrens museum 1 0.4 

Rural area, Pecos? 1 0.4 

Second street brewery area 2 0.8 
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Location 

Responses 
# % 

Siler Rd. Industrial Corridor 2 0.8 

South Capital 1 0.4 

South east 1 0.4 

Southside lopez lane , Aqua fria 1 0.4 

West alameda; or east zia/museum hill area 1 0.4 

Would like to be able to walk/bike to food stores, restaurants, etc. 1 0.4 
 
 

Survey Question:  In what areas of the arts, cultural or creative industries are you most 
involved? (Select up to five that most apply) 
 

Other Arts, Cultural and Creative Industries in which Interested Artists are Involved 
 

 
Responses 
# % 

Woodworking* 12 4.7 

Dance/Choreography* 11 4.3 

Jewelry design/fabrication* 11 4.3 

Culinary arts* 10 3.9 

Glass* 10 3.9 

Metalworking* 10 3.9 

Folk and traditional art* 8 3.1 

Comedy (stand-up, sketch, improv)* 2 0.8 

Arduino 1 0.4 

Circus/Circus Arts 2 0.8 

City Planning 1 0.4 

Cultural diversity advocacy 1 0.4 

Decorative painting contractor 1 0.4 

Environmental arts 1 0.4 

Fashion...updated vintage 1 0.4 

Intelligence 1 0.4 

Leather 1 0.4 

Manager of artist lofts 1 0.4 

Mediation, Restorative Justice 1 0.4 

Papermaking 1 0.4 

Physical Computing (Electronic Engineering) 1 0.4 

Public Art 1 0.4 

Publishing 1 0.4 

Zine making 1 0.4 
  *Art, cultural or creative industry was provided as an option in the survey. 
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Survey Question: Which of the following best describes you? 
 

Other Descriptions 
 

 Responses 
# % 

Jewish/Finish 1 0.4 

White/ European Canadian 1 0.4 

White/European 1 0.4 

Not specified/Not answered 2 0.8 
 
 

Survey Question:  Of the following, please choose up to three that are most important for  
                               your studio or creative work space. 
 

Additional Features Identified by the Interested Artists as Important for Studio Space 
 

 
Responses 
# % 

Floor drains* 9 3.5 

Sprung floors* 9 3.5 

High-load bearing floors* 7 2.8 

Wheelchair accessibility* 5 2.0 

Parking 2 0.8 

A  view of  nature 1 0.4 

Access to other artists 1 0.4 

Allows pets (would want to bring my dog) 1 0.4 

Bathroom and kitchen facility 1 0.4 

Desk 1 0.4 

Environmentally healthy, no smoke, no fumes, no pesticides, no carpet, built 

LEEDs sustainable 
1 0.4 

Garden Areas 1 0.4 

Ground floor or elevator for 'senior' artists 1 0.4 

Handicap Accessibility and Section 8 1 0.4 

Internet and natural light 1 0.4 

Large tabletop surfaces 1 0.4 

Loading Dock 1 0.4 

Lots of wall space 1 0.4 

Secure storage 1 0.4 

Security for equipment 1 0.4 

Stainless steel sinks 1 0.4 

Weight bearing ceiling/exposed beams 1 0.4 

Well designed 1 0.4 

Work sink/sink trap  (is that plumbing?) 1 0.4 
 *Feature was provided as an option in the survey. 
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Survey Question:  The project will provide traditional phone and cable lines that residents 
can use to access basic third-party paid services including Internet. If the project 
incorporated infrastructure for a more robust Internet experience, for which online activities 
would you most need this added capacity? (Select up to three that most apply) 
 
 

Online Activities for which Internet Capacity is Most Needed 
 

 Responses 
# % 

Homework (research when needed) 1 0.4 

Managing large files in cloud storage and web work 1 0.4 

New media, cloud based services and storage 1 0.4 

Research 1 0.4 

Streaming video 1 0.4 

Uploading large ftp files to service bureaus 1 0.4 

Video conferencing 1 0.4 

Not Answered 1 0.4 
 
 
 
Art i s t s  and Creat ives  Interes t ed in  Ongoing Studio  or  Creat ive  
Work Space  Renta l  (221) :  
 
Survey Question:  In which area(s) of Santa Fe would you be interested in renting studio or 
creative work space on an ongoing basis in a new, multi-use arts and creative industries 
facility? (Select all that apply) 
 

Other Areas of Santa Fe in which Interested Artists are Interested – Studio Rental 
 

Location 

Responses 
# % 

2nd Street area 2 0.9 

Alameda/Agua Fria 1 0.5 

Cca 1 0.5 

Co-op gallery - studio 1 0.5 

Eldorado 2 0.9 

Green space nearby would be great. 1 0.5 

Hickox st. area 1 0.5 

Lamy galisteo 1 0.5 

Museum Hill/St. John's College 1 0.5 

Near IAIA Campus 1 0.5 

North west 1 0.5 

Second street brewery area 2 0.9 
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Location 

Responses 
# % 

Siler Rd. Industrial Corridor 3 1.4 

Siler Road 2 0.9 

West Alameda 1 0.5 

West Alameda,Agua Fria 1 0.5 

West Alemeda, Agua Fria, Siler. 1 0.5 
 
 
 
 
Survey Question:  In what areas of the arts, cultural or creative industries are you most 
involved? (Select up to five that most apply) 
 
Other Arts, Cultural and Creative Industries in which Interested Artists are Involved 

 

 
Responses 
# % 

Glass* 9 4.1 

Woodworking* 9 4.1 

Dance/Choreography* 8 3.6 

Culinary arts* 6 2.7 

Folk and traditional art* 5 2.3 

Comedy (stand-up, sketch, improv)* 3 1.4 

Art history 1 0.5 

Circus Arts 1 0.5 

Circus performance and teaching 1 0.5 

Decorative painting contractor 1 0.5 

Intelligence 1 0.5 

Manager of artist lofts 1 0.5 

Physical Computing (Electronic Engineering). 1 0.5 

Professional art framing 1 0.5 

Public Art 1 0.5 

Publishing 1 0.5 

Recycle art and doll making 1 0.5 

Skateboarding 1 0.5 
  *Art, cultural or creative industry was provided as an option in the survey. 
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Survey Question:  Of the following, please choose up to three that are most important for  
                               your studio or creative work space. 
 
Additional Features Identified by the Interested Artists as Important for Studio Space 
 

 Responses 
# % 

Floor drains* 10 4.5 

High-load bearing floors* 7 3.2 

Sprung floors* 7 3.2 

Wheelchair accessibility* 5 2.3 

Ability to totally black out for photography control 1 0.5 

Aerial rigging capability 1 0.5 

Allows pets (would want to bring my dog) 1 0.5 

Bathroom and kitchen facility 1 0.5 

Gas kilns 1 0.5 

Good lighting --not florescent 1 0.5 

Kilns 1 0.5 

Loading Dock 1 0.5 

Outdoor work area 1 0.5 

Parking 1 0.5 

Private 1 0.5 

Private secure rooms for musical gear to be left. 1 0.5 

Rigging for aerial equipment 1 0.5 

Rigging points 1 0.5 

Sink 1 0.5 

Well designed 1 0.5 

Work sink/sink trap  (is that plumbing?) 1 0.5 

Work space big enough to build models as well as a desk / work space for a 

computer station 
1 0.5 

*Feature was provided as an option in the survey. 
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Art i s t s  and Creat ives  Interes t ed in  Occas ional  Renta l  o f  Studio  
or  Creat ive  Work Space  (126) :  
 

 
Survey Question:  In what areas of the arts, cultural or creative industries are you most 
involved? (Select up to five that most apply) 
 
  Other Arts, Cultural and Creative Industries in which Interested Artists are Involved 

 
Responses 
# % 

Architecture* 5 4.0 

Book arts/illustration* 5 4.0 

Glass* 4 3.2 

Comedy (stand-up, sketch, improv)* 2 1.6 

Folk and traditional art* 2 1.6 

Aerial Arts: trapeze and aerial fabric 1 0.8 

Art appraising 1 0.8 

Art Installation/Handling 1 0.8 

Circus/Circus arts 2 1.6 

Classical music performances 1 0.8 

Cultural diversity advocacy 1 0.8 

Promoting art shows 1 0.8 

Storytelling, voice, radio 1 0.8 

Yoga 1 0.8 

*Art, cultural or creative industry was provided as an option in the survey.
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Appendix D:  Survey Data – All Respondents – Survey of Artists 
and Creative Individuals 
 
 
This appendix provides a summary of responses for all artist survey respondents (the entire 
survey sample).  The information is presented in the order of the survey and includes the 
survey questions followed by the total number of responses for each answer.  All 
respondents completed portions of the survey, which are included in this appendix.  
However, some survey questions were only presented to “interested” respondents; the data 
for those questions have been summarized in the main report and are not included here. 
 
 
 
 
In what areas of the arts, cultural or creative industries are you most involved? (Select up to 
five that most apply) 
 

 Frequency Percent 

Architecture 25 4.6 

Art gallery 78 14.4 

Arts administration/Arts advocacy 56 10.3 

Arts/Creative education/instruction 111 20.4 

Book arts/illustration 36 6.6 

Ceramics 60 11.0 

Comedy (stand-up, sketch, improv) 6 1.1 

Crafts/Fine crafts 76 14.0 

Culinary arts 22 4.1 

Dance/Choreography 25 4.6 

Design 50 9.2 

Digital arts (computer/multimedia/new media, etc  57 10.5 

Fiber/Textile arts/Fashion/Costume design 52 9.6 

Film/Video/Television/Digital/Web-based entertainment 

production 
72 13.3 

Folk and traditional art 19 3.5 

Glass 18 3.3 

Graphic arts/design 55 10.1 

Healing arts/Art therapies 35 6.4 

Installation art 74 13.6 

Jewelry design/fabrication 40 7.4 

Metalworking 26 4.8 

Please t e l l  us about your art/creat ive  work and your current  working s i tuat ion. 
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 Frequency Percent 

Mixed media 133 24.5 

Music 74 13.6 

Musical recording 31 5.7 

Painting/Drawing 208 38.3 

Performance art 38 7.0 

Photography 120 22.1 

Printmaking 59 10.9 

Sculpture 92 16.9 

Theater arts (acting, directing, production, etc ) 45 8.3 

Woodworking 23 4.2 

Writing/Literary arts 98 18.0 

Other, please specify* 41 7.6 
  *Detailed free-text responses for those who selected “Other” are shown in the following table. 
 
 
Other, free-text responses to the question “In what areas of the arts, cultural or creative 
industries are you most involved? (Select up to five that most apply)” 
 

 Frequency Percent 

Aerial Arts: trapeze and aerial fabric 1 0.2 

Arduino 1 0.2 

Art appraising 1 0.2 

Art history 1 0.2 

Art Installation/Handling 1 0.2 

Circus/Circus arts 4 0.7 

Circus performance and teaching 1 0.2 

City Planning 1 0.2 

Classical music performances 1 0.2 

Collage/Assemblage 1 0.2 

Combination of all 1 0.2 

Cultural diversity advocacy 1 0.2 

Decorative painting contractor 1 0.2 

Design/build interiors 1 0.2 

Environmental Art 2 0.4 

Fashion...updated vintage 1 0.2 

Film worker 1 0.2 

Intelligence 1 0.2 

Land art, or art fro the Earth 1 0.2 

Leather 1 0.2 
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 Frequency Percent 

Manager of artist lofts 1 0.2 

Mediation, Restorative Justice 1 0.2 

Papermaking 1 0.2 

Physical Computing (Electronic Engineering). 1 0.2 

Polymer clay work 1 0.2 

Professional art framing 1 0.2 

Promoting art shows 1 0.2 

Public Art 1 0.2 

Publishing 2 0.4 

Recycle art and doll making 1 0.2 

Skateboarding 1 0.2 

Storytelling, voice, radio 1 0.2 

Tattooing 1 0.2 

Yoga 1 0.2 

Zine making 1 0.2 
 
 
 
Do you currently have work space you use only for your art or creative work? (i.e., space for 
creation, rehearsal, etc.)? 
 

 Frequency Percent 

Yes 304 56.0 

No 239 44.0 

Total 543 100.0 
 
 
 
Which best describes your current work situation? 
 

 Frequency Percent 

I have space within my home that I use for my art or creative work. 285 52.5 

I don't have the space I need for my art or creative work. 131 24.1 

I rent or own studio or other work space outside my home. 72 13.3 

My work space is provided free of charge (e.g., member of dance troupe, 

university student, etc.). 
39 7.2 

My work does not require designated space. 16 2.9 

Total 543 100.0 
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What do you currently pay monthly, on average, for the studio or work space you rent or own 
outside your home? 
 
Note: this question was asked only of the 72 respondents who selected “I rent or own studio or other work space outside 
my home.” in the previous question. 
 

 Frequency Percent 

$0 8 11.1 

$1 - $50 4 5.6 

$51 - $100 4 5.6 

$101 - $150 2 2.8 

$151 - $200 2 2.8 

$201 - $300 10 13.9 

$301 - $400 7 9.7 

$401 - $500  5 6.9 

More than $500 30 41.7 

Total 72 *100.1 
*Does not equal 100.0% due to rounding. 
 

 
 
 

 
 
 
 
Do you currently own or rent/lease your living space? 
 

 Frequency Percent 

Rent/Lease 240 44.2 
Own 261 48.1 
Do not rent/lease or own 42 7.7 
Total 543 100.0 

 

Please t e l l  us about your current  l iv ing s i tuat ion.  
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What do you currently pay monthly, on average, for your housing, NOT including utilities? 
(e.g., your monthly rent or mortgage payment)  
 

Note: this question was asked only of the 501respondents who selected “Rent/Lease” or “Own” in the previous 
question. 
 
 Frequency Percent 
$0 – I currently don’t pay for housing 41 8.2 
$1 - $400 32 6.4 
$401 - $600 65 13.0 
$601 - $800 79 15.8 
$801 - $1,000 90 18.0 
$1,001 - $1,200 62 12.4 
$1,201 - $1,500 58 11.6 
$1,501 - $2,000  34 6.8 
$2,001 - $2,500  16 3.2 
$2,501 - $3,000 12 2.4 
$3,001 - $3,500 4 0.8 
$3,501 - $4,000  4 0.8 
Over $4,000 4 0.8 
Total 501 *100.2 

 *Does not equal 100.0% due to rounding. 
 
 
 
Have you ever lived in Santa Fe? 
 

 Frequency Percent 

I currently live in Santa Fe 444 81.8 
Yes, but not currently 51 9.4 
No 48 8.8 
Total 543 100.0 
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Would you relocate to an affordable artists' live/work community specifically designed for 
artists, creative individuals and their families, if available, in Santa Fe, NM? 
 

 Frequency Percent 

Yes 254 46.8 

No 289 53.2 

Total 543 100.0 
 
 
 
Would you rent studio or creative work space on an ongoing basis in a new, multi-use arts 
and creative industries facility, if available, in Santa Fe, NM? 
 
 Frequency Percent 

Yes 221 40.7 
No 322 59.3 
Total 543 100.0 

 
 
 
Would you rent studio or creative work space on an occasional basis, if available, in Santa 
Fe, NM? 
 

 Frequency Percent 

Yes 126 23.2 

No 417 76.8 

Total 543 100.0 
 
 
  

 Please t e l l  us about your interes t  in our proposed pro jec t .  
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What is your age? 
 
 Frequency Percent 
20 years or younger 5 0.9 
21 – 30 years 101 18.6 
31 – 40 years 95 17.5 
41 – 50 years 80 14.7 
51 – 60 years 120 22.1 
61 – 70 years 111 20.4 
Over 70 years 31 5.7 
Total 543 *99.9 

*Does not equal 100.0% due to rounding. 
 
 
 

What is your gender? 
 
 Frequency Percent 
Male 180 33.1 
Female 352 64.8 

Transgender/Transsexual/Genderqueer 3 0.6 

Prefer not to answer 8 1.5 
Total 543 100.0 

 
 
 
Which of the following best describes you?  

(We ask this and other demographic questions to assess our outreach in an effort to ensure 
that everyone in the creative community has a chance to share their thoughts and opinions)  

 
 Frequency Percent 
Asian American/Pacific Islander 6 1.1 
Black/African American 5 0.9 
Hispanic American/Latino 46 8.5 
Multiracial/Multiethnic 30 5.5 
Native American/American Indian 21 3.9 
White/European American 415 76.4 
Something else, please specify** 20 3.7 
Total 543 100.0 

 **Detailed free-text responses for those who selected other are shown below. 
 

Please t e l l  us about yourse l f .  
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Which of the following best describes you?  
Other, please specify:  

 
  Frequency Percent 

Ashkenazi 2 0.4 

Indo Iberian Local Generational Native 1 0.2 

Irish 1 0.2 

Jewish 1 0.2 

Jewish/Finish 1 0.2 

Spanish 1 0.2 

White/ European Canadian 1 0.2 

white/1/8 chocktaw 1 0.2 

White/European 1 0.2 

White/Hispanic 1 0.2 

Not specified/Not answered 9 1.7 
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Including yourself, how many people share your current living space?  
 
           Total adults (18+ yrs.): 
 

 Frequency Percent 

One - I am the only adult 188 34.6 
Two 294 54.1 
Three 42 7.7 
Four or more 19 3.5 
Total 543 *99.9 

    *Does not equal 100.0% due to rounding 
 

Total children (under 18): 
 

 Frequency Percent 
None 472 86.9 
One 45 8.3 
Two 20 3.7 
Three 6 1.1 
Four or more 0 0.0 
Total 543 100.0 

 
 
 
  What is the highest level of education you have completed? 
 
 Frequency Percent 
Some high school course work 0 0.0 
High School/GED 11 2.0 
Some college course work or 2-year degree 102 18.8 
Bachelor's degree 166 30.6 
Some post-graduate work 85 15.7 
Post-graduate degree 179 33.0 
Total 543 *100.1 

  *Does not equal 100.0% due to rounding 
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Which range is closest to your gross annual household income (including income from  
other family/household members)? (PRIVACY NOTICE: Your answer is anonymous  
and confidential) 
 

 Frequency Percent 

Under $10,000 37 6.8 
$10,000 - $15,000 36 6.6 
$15,001 - $20,000 44 8.1 
$20,001 - $25,000 45 8.3 
$25,001 - $30,000 42 7.7 
$30,001 - $35,000 37 6.8 
$35,001 - $40,000 28 5.2 
$40,001 - $45,000 29 5.3 
$45,001 - $50,000 25 4.6 
$50,001 - $55,000 31 5.7 
$55,001 - $60,000 28 5.2 
$60,001 - $65,000 18 3.3 
$65,001 - $75,000 18 3.3 
$75,001 - $85,000 19 3.5 
$85,001 - $100,000 24 4.4 
$100,001 - $125,000 16 2.9 
$125,001 - $150,000 10 1.8 
$150,001 - $200,000 13 2.4 

$200,001 - $300,000 5 0.9 

$300,001 - $400,000 2 0.4 
More than $400,000 4 0.7 
Prefer Not to Answer 32 5.9 
Total 543 *99.8 

  *Does not equal 100.0% due to rounding. 
 
What percentage of your income comes from your art or creative work? (not the household's 
income) 
 

 Frequency Percent 

Less than 10% 250 46.0 
10% - 25% 115 21.2 
26% - 50% 47 8.7 
51% - 75% 34 6.3 
76% - 100% 97 17.9 
Total 543 *100.1 

 *Does not equal 100.0% due to rounding. 
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Which of the following fee-based programs or services would be of most interest to you, if 
made available affordably in Santa Fe to participants of a new arts/creative facility and to the 
general public? (Select up to three that most apply)* 
 
 

 Frequency Percent 

Networking opportunities 158 29.1 

Healthcare/Social service assistance programs 149 27.4 

Business development workshops (grant writing, business plan 

development, etc.) 
139 25.6 

Shared tools/equipment program 137 25.2 

Master classes/Workshops in the visual arts 132 24.3 

Web design assistance 132 24.3 

Legal assistance (contracts, dispute resolution, taxes, etc.) 121 22.3 

Accounting/Bookeeping services 93 17.1 

Management consulting (marketing, business strategy, etc.) 89 16.4 

Communal working space in a creative office incubator setting 78 14.4 

Portfolio development workshops 62 11.4 

Master classes/Workshops in the performing arts 58 10.7 

None of the above 36 6.6 
 
 


